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Corporate presentation

Leaders in the retail segment

» Lar Espafia'smissionis to lead the retail real estate industry thanks to the size of its
portfolio, the quality of its assets and the efficiency of its management model. The
constant improvement in these three objectives allows it, in turn, to always maximise the
value provided to shareholders,tenants and end customers.

_______________ » The management of this REIT prioritises the differential offer of unique shopping
experiences, carried out in
Thanks to this qualitative policy, in recent years it has consolidated a solid
relationship of trust with its tenants, who also benefit from one of the lowest effort rates
in the sector. All these levers provide its shareholderswith a
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We have not stopped excelling

N Acquisition of Megapark,
ROAA 5« . ;8 El Rosal, AsTermasand
logistic warehouse
Acquisition of Portal de
Marina, Albacenter and
Anec Blau and office
buildings
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2014

@ Dividend yield over market capitalization [l NTA per share
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" AX
RaOU5« >

INVESTMENT, GROWTH & CONSOLIDATION

Acquisition of
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Lagasca99 residential
delivery

Sale of logistics portfolio
to Blackstone

Lagohopening

Eroski portfolio and

Parque Abadia Deployment of

majority of capex

acquisition o )
. ) Acquisition of Rivas plan
Arturo Soria office ) .
divestment Vidanova opening

Offices disposal

Egeoand Joan Miré Office
disposals

SPECIALIZATION IN RETAIL

2020

Covid-19 pandemic,
proving portfolio
resilience

Amortization of the

il izl Senior Secured Bond

portfolio

RUAA 5« M- .

issuance

FOCUS ON VALUE CREATION
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With a differential business model

"""""""" » Dominant shopping centres in catchment areas Omnichannel strategy

Our assetsare located in relevant but low retail We see e-commerce as an opportunity not arisk. It isa new hybrid
density areas with limited competition around and form of commerce where customers shop seamlesslyonline and
high GDP per capita. All in all our shopping centres offline. They need to coexist Stores play an essentialrole as
are winning assetsin a moment of changeand . . . .

. showrooms, enhancingthe in-store experience and aslogistics for
opportunity . brand

rands.

Management strategy

Differentiated assettypology that combinestwo With more than 50 years of experiencein retail, the company's
product modelst_hat compl_ementthe portfolio. On managementappliesits strategy and vision thanks to the full

the one hand, prime shopping centers.On the : . . .

other, retail parks, 31% of the company'sGLA in a owr!e_rshlp of Ithe acqm_red assets wr_nch givesway to a complete
model that has shown great speedin the recovery decision-making capacity. A responsiblemanagementthat hasacted
of the business quickly and appropriately to the requirements of the Covid and with

the ESGstrategy integrated.
“““““““ ? Mix of tenants

Commercializationbasedin a solvent and Our strategy with key stakeholders includes an attractive, stable and

diversified with big brands and high exposureto responsible dividend policy . Additionally, we developed Bond Buy

resilient activities. In e_ach shqppmg centre,we have Back and Share Buy Back programs to increase the value for our

a large percentage of international leading brands . - : :
shareholders. Profit and profitability together with the protection of

and an optimal mix of shopping, leisure and F&B g .
offering, essentialto attract and engagecustomers. the balance sheet and the responsible use of the company's
resources
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Creating a value-added REIT

i i Our Mission
To provide our customerswith unique shopping experiencesby combining
leisure and retail through an omnichannelapproach
: 14 0 100%
! Assets b Ownership of !
" A | the assets 4 Our Vission
Sl N To lead the industry basedon the size of our portfolio, the quality of our
P P
P . assetsand our management
Our Values
' “, ' 0 ‘\, ) .
! 550,388 Pt 100 /0 o A Corporate focus: Responsibility
\ SqmGLA ,\ Focusedon Spanish
retail A Customerfocus: Quality and respect
A Market focus: Innovation
P P
P A Investor focus: Transparencyand honesty
A AWe believein selectinga portfolioof ownedpremium shopping centers and
! R a w wU o 81 Mn parks andaroundthemto builda differentialpropositionof highaddedvalue
,// \\ //I JoseLuis del Valle.
B -7 [N -7 Chairmanof the Board of Directors
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A clear idea: dominant & resilient portfolio

Lagoh | Gran Via deVigo | Portal de laMarina | El Rosal |
69,734 sqm 41,447 sqm 40,334 sgm 50,996 sqm
Visits: 5.4: I\4n Visits: 4.8 Mn i Visits: 2.5 Mn VISItS.. 3.6 Mn
?JITJ,X v 2IJKX" 9 RNO&YT 2JKX 9§ RyoOYU Sale_s.80.2Mn
Dominant Dominant Dominant Dominant
Anecblau | AsTermas | Albacenter | Txingudi |
26,310 sgm
29,069 sgm 35,127 sqm " 10,712 sqm
Visits: 2.9 Mn Visits: 2.6 Mn Visits: 3.5Mn Visits: 2.7 Mn
2IBX° Y ?IJBX°§ ROyVYI 5 2IBX" Yy RIBYI 21X § RAOYU 5«
Dominant Dominant Dominant Convenience
Las Huertas | Megapark | RP Rivas Futura| RP VidanovaParc | RP
6,267 sqm 81,577 sqm 36,447 sqgm 45,568 sgm
Visits: 1.6 Mn ) Visits: 9.5 Mn Visits: 5.4 Mn o Visits: 4.1 Mn o
2JKX" 9y RpVYa 23Xy RuUI YU 5 2IKX° 9 RIAYY 2JKX" Yy R TT1Ya 5«
Convenience Dominant Dominant Dominant

Vistahermosa | RP ParqueAbadia | RP

33,763 sgm 43,109 sgm

Visits: 5.9 Mn . Visits: 9.3 Mn

?2JKX" 9 RUA ?2JBX" 9 RIOYU 5«
Dominant Dominant
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Meeting the highest standards

. . >30.0K . o Occuppancy |Leader incatchment|  Refurbished/ > 4 Inditex
Shopping centers Asset class GLA >40K sgm inhabitants >4 Million visits ~90% area developed last 5y flags Food anchored BREEAM
catchment area
Lagoh Dominant o o o o o [ o o [
Gran Via de Vigo Dominant o o ® ([ o o [ [ o
Portal de la Marina Dominant o o (] () () ) o ()
El Rosal Dominant ® o ® ® () [ o ([
Anec Blau Dominant o ([ o o o o o [
As Termas Dominant o ® L o [ o [ o
Albacenter Dominant [ ([ o o [ o o o
Txingudi Convenience o [ o L ([
Las Huertas Convenience o o o
Retail parks Asset class GLA >30K sgm >zg?cﬁrl1::r?tb;t?enets > 4 Million visits Occupancy>90% LR |2rt;e;tchment des:rggng:si/Sy BREEAM
Megapark Dominant (] (] o o
Rivas Futura Dominant ([ o [ o o o o
Vidanova Parc Dominant [ [ ([ [ o o [
Vistahermosa Dominant o ([ o o [ o o
Parque Abadia Dominant (] ([ o o o
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Becoming the retail leader in Spain

MAIN SHOPPING CENTERS AND RETAIL
PARKS MARKET PLAYERS

Avg. GLA ownership
m Owned GLA (est.) # Assets per asset

Lar Espafa 550,388 14 39,313

Peer 1 540,177 80 6,752

Peer 2 486,166 9 54,013

Peer 3 485,041 8 60,630

00900

Peer 4 442,689 13 34,054

Peer 5 376,975 8 47,122

S

1 Source:Own elaboration

RETAIL LEADERS IN SPAIN

sgm GLA
# 1 Asset stake owned
in Spain Retail parks owned

Present in all the attractive regions of the Spanish territory

Millions of physical and digital customer contacts

Attraction for the development of new commercial formulas

Portfolio Sizegives us benefits in:
AGlobal Negotiations with tenants

ASynergiesin procurement of services
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Committed with transparency, environment and governance

EPRA Gold Award
Financial Reporting

2015 2016 2017

2018 2019 2020 2021 2022
EPRA Gold Award
ESG Reporting
2018 2019 2020 2021 2022
SI;;R SI;;R SE;R
Certifications

Board of Directors

o o o
José Luis Alec Roger M. |sabel
del Vale

Emmott Cooke

. Aguilera
Chairman 9

5 Independent Directors
1 Proprietary Director
2 Female Directors

Lar EspafiaTeam

Iarg

Leticia  Miguel
Iglesias  Pereda.
ViceChairman

Jon Armentia Hernan San Pedro Susana Guerrero  José Ignacio Domfnguez
Corporate Investor Relationsand General Counsel Internal Audit Director
Director and Corporate and Deputy
CFO Communication Secretaryof the
Director Board
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