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The funds and Socimis will adjust their rents in hotels and 
'retail'
Blackstone, Lar España, Castellana Properties, GGC, URW, Sonae or Merlin are some of them
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More and more real estate companies, aware of the situation, activate 
protocols to make the crisis that has derived from Covid-19 more bearable. 
Blackstone, Lar España, Castellana Properties, GGC, URW, Sonae or Merlin are 
some of the main owners of hotels and commercial premises in Spain that are 
adjusting the rents to their tenants.

Hotel groups, clothing stores or restaurants have begun to send letters to their 

landlords to negotiate the conditions of their contracts and propose forgiveness, 

moratorium or adjustments, at least for the duration of the state of
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alarm decreed by the Government, according to a report that has prepared

Expansion.

"Many tenants, coordinated or not, are notifying the owners that they are 
suspending their obligations regarding the payment of rent," explain market 
sources. "It is impossible to give a single answer since everything depends on 
the clauses of the contracts and the good faith of both parties in the 
negotiations," explains Ignacio Echenagusia, partner at Deloitte Legal to
Expansion.

The lawyer assures that, if an agreement is not reached and the parties decide 
to litigate, there are two principles that the tenant can avail of in this situation: 
that of force majeure and the principle that includes the law and implies that a 
substantial alteration and totally unpredictable can lead to the modification or 
termination of the contract obligations.

The position of the owners

The Socimi Merlin has explained that it is analyzing each particular case 
according to its commercial policy in terms of rent subsidies to share the 
burden of the current difficult situation with its tenants in those premises and 
businesses that cannot be opened to the public, while Lar España They are 
evaluating the potential impacts in "permanent and fluid contact" with their 
tenants, analyzing center by center and client by client, with a medium-term 
perspective.

Unibail-Rodamco Westfield, owner of eight large shopping centers in Spain 
such as Parquesur, La Vaguada and La Maquinista, indicates that it has 
initiated a "dialogue with its operators on how to address the contractual 
obligations of retailers in an unprecedented situation."

Article seen on
Socimis and large funds will adjust the rents to hotels and shops (Expansión)
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Lar España trusts in its "strong 
balance" to face the challenges of 
COVID-19
03/25/2020

- - -

SHOPPING CENTER "LAGOH" DE LAR ESPAÑA

"The SOCIMI's leverage is low, barely 34% of the value 
of the assets," they explain.
Lar España has explained that it has a strong balance that 
allows it to face the challenges produced by the COVID-19 crisis 
in better conditions.

“The SOCIMI's leverage is low, barely 34% of the value of the 
assets and an average cost of 2.1%, close to 90% at fixed cost, 
with very limited maturities until 2022 and both the treasury and 
the balance sheet they have a very relevant strength ”, they 
assure.

RELATED >>
// Delin Property, rents 11,000 m2 

of its logistics project inAlcalá 

East constructionMadrid ParkHowever, they are cautious when assessing the impact of the 
crisis and claim to be complying with the recommendations 
given by the European stock market authority, ESMA, together 
with the Spanish regulator CNMV, regarding the need to have 
contingency plans and
business continuity measures, as well as
adequate dissemination of financial information to the market.
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On the other hand, SOCIMI comments that all its shopping 
centers and parks have proceeded to activate the partial and 
temporary interruption plans and to clear and enable transit 
areas to retail stores that will remain open, to allow the best 
possible service to our users and convenient and quick access to 
essential products.

the shopping centers ofSpain 

on June 1

// Haya offers more than 400 

commercial premises for salewith 

discounts of up to 40%

// Optimism after the 

reopening of the Carmila 

shopping centers“Lar España had already considered this hypothesis in its 
security protocol, so that the temporary reduction of the 
different facilities has been carried out quickly and normally. 
The aforementioned protocol has the main objective of 
guaranteeing coordination between all the management areas 
and teams of Lar España and Grupo Lar ”, they emphasize.

// The promoter Exxacon, very 

active during the

lockdown

// AEDAS Homes launches in 

Villanueva del Pardillo (Madrid) 

a project of "flexible" chalets

It should be noted that Lar España has provided both 
employees and collaborators, as well as the chain of providers 
with practical information and specific recommendations on 
health and safety according to the particularities of COVID 19.

// Housers claims the inclusion of 

the platforms of

participatory financing inICO 

loans

// CBRE advises on the lease of 

1,500 m2 of offices in Malaga“The processes, tasks, routines and personnel that are 
considered essential to guarantee the daily minimum of all the 
shopping centers have also been defined; and clear and 
concise action plans have been established, adjusted to each 
one of them ”, they comment.

// Haya obtains results of 6.2 

million euros in the first quarter

-
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Lar España applies a strict austerity principle to its ongoing 
activities in the face of COVID-19
original

Lar España has applied a strict principle of austerity to its ongoing activities and has adapted 
expenses to the new situation caused by the pandemic.

In this sense, the company has explained that it has a strong balance that allows it to face the 
challenges produced by the COVID-19 crisis in better conditions.

“The SOCIMI's leverage is low, barely 34% of the value of the assets and an average cost of 2.1%, 
close to 90% at fixed cost, with very limited maturities until 2022 and both the treasury and the 
balance sheet they have a very relevant strength ”, they assure.

However, they are cautious when assessing the impact of the crisis and claim to be complying 
with the recommendations given by the European stock market authority, ESMA, together with 
the Spanish regulator CNMV, regarding the need to have contingency plans and business 
continuity measures, as well as the adequate dissemination of financial information to the 
market.

On the other hand, SOCIMI comments that all its shopping centers and parks have proceeded to 
activate the partial and temporary interruption plans and to clear and enable transit areas to retail 
stores that will remain open, to allow the best possible service to our users and convenient and 
quick access to essential products.

“Lar España had already considered this hypothesis in its security protocol, so that the temporary 
reduction of the different facilities has been carried out quickly and normally. The 
aforementioned protocol has the main objective of guaranteeing coordination between all the 
management areas and teams of Lar España and Grupo Lar ”, they emphasize.

It should be noted that Lar España has provided both employees and collaborators, as well as the 
chain of suppliers with practical information and specific recommendations on
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health and safety matters according to the particularities of COVID 19.

“The processes, tasks, routines and personnel that are considered essential to guarantee the daily 
minimum of all the shopping centers have also been defined; and clear and concise action plans 
have been established, adjusted to each one of them ”, they comment.



14 Ecobolsa SATURDAY, MARCH 28, 2020 THE ECONOMIST

QUARTERLY STRATEGY

www.elEconomista.es/Mercados y Cotizaciones and Ecotrader

LARGE SOCIMIS FALL MORE THAN THE MARKET
EE

In this crisis, investment in with China, the world's leading manufacturer 
and consumer of fashion, and Italy, another 
of the great capitals. Estimates still

real estate ceases to be a refuge
they foresee a growth in the value of their 
properties of 1.2% in 2020 - this is not the 
case of Unibail, for whom they calculate a 
devaluation of 10% of the portfolio-, despite 
the fact that they have lowered their forecasts 
by 2.5% in the last month for the end of 2020. 
Lar's NAV will grow 0.9% according to the 
consensus. Although the olderrejonazo is for 
the reits of offices. The forecast for the nine 
largest European Socimis is that the value of 
their properties will grow only 0.2% this year, 
after a 3.9% cut in their forecasts (see graph). 
Proof of this is that they are listed, on 
average, with the highest sectoral discount on 
NAV, of 41%. The shares of the Spanish Merlin 
Properties and Inmobiliaria Colonial are 55% 
and 29% below the market value of their 
properties, after losing half their value in five 
weeks, among the ten biggest falls of the 
Stoxx Real Estate.

The forecasts for the residential Socimis, 
mainly German and French - Gecina - is for 
their asset portfolio to grow by 5% by 
valuation, even having cut the forecast for 
2020 by 2.5%. DeutscheWohnen, the 
second largest real estate company behind 
Vonovia, rules out a revaluation of its 
properties in the first half of the year due 
to the impact of the virus.

The largest European Socimis exceed the average market correction in this crisis. It's not just the 
residential and the fear of a recession. The most affected assets are shopping centers and offices 
because the confinement can accelerate the change of model towards 'online' purchases

By Laura de la Quintana

LHousing has always been 
considered the classic investment 
asset for the most conservative 
profile, something typical of the 
Spanish. The passage of time has 
brought, instead, listed companies 
specialized in the

rent, in the specific case of our country, 
in offices and shopping centers that 
have played an active refuge role since 
they began trading in 2014. But thecrash 
The current market has also led to a 
paradigm shift. The real estate is 
considered abond proxy, shares of 
indebted firms - favored by very low 
interest rates - that are used as
Substitutes for fixed income when it gives low 
returns, offering a somewhat higher return 
with a risk that is also controlled. Now, on the 
other hand, the European sector that groups 
the largest Socimis has fallen by 33% in the 
stock market compared to the 25% that, on 
average, the Stoxx 600 falls. It is the third 
most punished, behind tourism and banks 
since it started the correction.

The main reason is that the market
It already has a recession, with an increase in the 
number of unemployed, even starting from a 
base scenario as a passing crisis. And the real 
estate sector is one of those that is most 
correlated with the GDP of each country, 
especially the residential Socimis. Analysts do not 
rule out downward revisions in the valuation of 
their assets due to a drop in demand. And there 
is more. What if teleworking, obliged
Today, extend beyond confinement? The 
occupancy rate of the offices would drop 
or the square meters rented by the 
companies. But this crisis is hitting
hitting, above all, the shopping centers that 
had already been punished before. The

The Spanish Socimis, the second most punished in Europe
Shopping malls suffer the greatest punishment

CUT IN THE ESTIMATES OF NAV 2020 DURING THE 'CRASH' (%)

- 2.5 - 3.9 - 2.5

MALLS OFFICES RESIDENTIAL

DISCOUNT OF THE SHARE PRICE ON THE 2020 NAV (%)

- 39 - 41 - 36 The more trade, the more fall
"Corrections in the stock market have been 
proportional to the exposure to shopping 
centers: Lar first, Merlin Properties has 20% of 
the portfolio, and then Colonial, with 2% of the 
rents," says Juan Moreno, an analyst at 
Bankinter. The Socimi specialized inretailIt is the 
only one that remains to be pronounced before 
the CNMV. Merlin declared the first a maximum 
impact on 10% of the rents in the face of the 
coronavirus, while Colonial believes that it will 
limit itself to its assets of retail with 2%. But in 
the three cases they have no intention, as is 
happening with many other companies, to 
reduce the dividend - it should be remembered 
that their obligation as a Socimi is to distribute at 
least 80% of the profit, although in their case 
they have margin to lower it. -. Looking ahead to 
2020, Merlin Properties is the most affected. 
Since February 24, the consensus has lowered 
the estimate on the value of its assets in 2020 by 
5% - it is the only cut among the three firms - and 
it is believed that its NAV will grow by 1.5%, 
compared to 8% of Colonial from 2019 to this 
year. The Parisian office market - one of the most 
liquid in Europe - is giving a certain air to the 
Catalan Socimi.

MALLS OFFICES RESIDENTIAL

Larger drops in Socimis by markets during the 'crash'
COUNTRY % COUNTRY %

Netherlands*

Spain**

United Kingdom

France

- 58.0

- 42.7

- 40.1

- 36.7

Belgium

Germany

Switzerland

- 27.4

- 25.6

- 25.3

(*) Unibail Rodamco Westfield. (**) Includes Lar España.

the EconomistSource: FactSet, Bloomberg and own elaboration.

shopping on-line have exploded, "accelerating 
a change in customer behavior," says JP 
Morgan, and the Socimis of the retailthey will 
be forced to renegotiate the price of their 
rents and even to forgive debts while the 
state of alarm in Europe lasts. The US firm 
estimates that in Hong Kong “business 
owners
cios were forced to cut their income by 50% in 
February ”due to the impact of the Covid-

19. Unibail-Rodamco-Westfield, the giant
of the retail Europe, and Hammerson, a 
British shopping center rental firm, have 
lost about 60% of their value in the last 
five weeks, leading to discounts on NAV 
(net asset value) of 72% in the case of 
the Dutch firm. Lar España is trading 
65% lower. It's kind ofapocalypse, 
because, on the rebound, they are 
affected by the textile crisis,
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The coronavirus crisis Estate

Real estate clings to a 
limited commercial cut that 
does not sink the sector

Merlin will offer
relief measures
establishments
from their centers
commercial

Shops and hotels,
business
most affected

ALFONSO S IMÓN
MA DRID Attempt to

carry the sale
of floors to the 
telematic route

The real estate sector clings 
to the crisis caused by the 
coronavirus being a mere 
temporary parenthesis that 
allows companies to 
continue with their plans and 
that it does not sink a sector 
reborn as of 2014 with the 
figure of the Socimis and the 
new housing developers.

Experts consult
Two see the promoters 
precisely as the ones that may 
have the most problems if the 
stoppage due to the 
coronavirus or the state of 
alarm is prolonged, due, they 
point out, to the fact that their 
liquidity is more limited and 
they need recurring sales 
income to continue with works 
of edification. Precisely, the 
buildings continue to be built 
and from the APCEspaña 
employer's association, José 
Luis Ábalos, Minister of 
Transport, Mobility and Urban 
Agenda, was asked this 
Monday to clarify if the 
construction could continue 
after cases in which the police 
have paralyzed it.

"In the Spanish 
residential sector it will 
have a very significant 
impact, at least in 2020, 
mainly due to the 
uncertainty created, the 
drastic reduction in 
tourism and economic 
activity in general, the 
destruction of employment 
and the decrease in the 
wealth effect of the 
possible home buyers due 
to the loss of their financial 
investments ”, says Mikel 
Echevarren, CEO of the 
Colliers consultancy. And it 
also predicts a "drastic 
reduction in home sales to 
foreigners."

However, according to 
experts, in the case of 
Socimis, the monthly 
income from tenants 
(offices, warehouses, 
shops, hotels or homes) 
guarantee greater stability 
in the flow of income if the 
crisis is short. “Fortunately, 
the company is in a 
position of strength to face 
this exceptional moment 
since it has a low level of 
leverage, ex-

- Exercise. "The
construction companies
NUAN with the works, 
complying of course
with what the health 
authorities tell us. It is 
still too early to make 
an assessment
objective, but of course, 
it affects us like the rest 
of the sectors. We must 
adapt to
a new and unknown 
situation in a way
agile to, on the one 
hand, serve our
clients with the greatest 
security, thus in Habitat 
Inmobiliaria all
our commercials and
contact centers They 
telecommute and offer all 
the information through 
mail, email and others via 
telematics ”, they highlight
from the developer
Habitat. "Given the 
impossibility of predicting 
the evolution of this 
situation and always 
putting the health and 
safety of all workers
as absolute priority
luta, the company will gradually 
adapt the construction
tion and evolution of the 
works, in coordination
with the construction companies,

trying at all times that 
these are affected as little 
as possible ", they point 
out in Neinor Homes. 
"The possible effect on 
the number of sales in 
these weeks in the sector 
in general will be 
something that will have 
to be evaluated later,"
but it is foreseeable that he 
will recover once the 
situation returns to normal 
”, they advance. "It is
still too early
to assess the actual 
impact of the virus on 
both our business and
in the sector. We will 
carefully study the
situation way
continued during the
next days ”, they explain 
from Metrovacesa.

Homes under construction in the Villaverde neighborhood. PABLO MONGE

Celent and comfortable 
financial ratios, there are no 
debt maturities until 2022 
and we have a credit line of 
700 million euros without 
having, in addition to 385 
million of treasury ”, recalls 
from Merlin Properties, 
owner of offices, 
warehouses and assets of
retail in Spain and Portugal. 
"The company is 
operationally very 
diversified, with a very high 
occupancy of 95% with a 
very good quality client 
portfolio," says a 
spokesperson for the Socimi 
listed on the Ibex 35, who 
indicates that all renovation 
works or new assets they are 
running their normal course 
and are still running.

Regarding how the 
closings of shopping centers 
can affect the rents of the 
Socimi, the spokesperson 
explains that all tenants have 
the obligation to continue 
paying rent. "However, 
aware that the current 
situation requires an 
exercise of responsibility, the 
company is assessing what 
type of measures can be 
adopted to show solidarity 
with the most affected 
tenants depending on each 
situation",

advances as a novelty. The 
centers remain open only 
for stores that the state of 
alarm allows.

Likewise, the Socimi
Lar España, specialized in 
parks and shopping 
centers, has set up transit 
areas to retail stores that 
will remain open. “It is 
premature to talk about 
reviews of results for 2020. 
We have

97% occupancy in our 
shopping centers, 
practically full occupancy, 
so free spaces are minimal, 
"says a spokesman for the 
Socimi. "In terms of asset 
management and reforms, 
the principle of austerity 
has prevailed over other 
considerations," he adds. 
Precisely this company 
yesterday held its 
shareholders meeting 
electronically and in which 
it approved the distribution 
of a dividend for 55 million.

From another of the 
large companies in the 
sector, it is pointed out that 
the impact on the Socimis 
will be relatively limited, 
since if the companies have 
good occupancy and long-
term contracts, the flow of 
income will be stable. They 
also believe that in the 
works, although there may 
be a specific delay, it will not 
significantly affect the 
delivery dates.

"The spread of
coronavirus and the 
response remains an 
evolving situation. The 
short-term impacts on 
economic growth, business 
activity, and individual 
behavior are undeniable

and, although the current 
consensus is a rebound in 
the global economy in the 
second half of 2020, the 
exact trajectory is unknown 
at this time ”, they 
acknowledge from the 
American consulting firm 
JLL. "In uncertain times, we 
often see delays in making 
decisions for leasing and 
investing, as well as 
moderating demand."

However, from this 
consultancy it is explained 
that real estate can continue 
to be a safe haven value as it 
has been in recent times, so 
with respect to investment it 
does not have to suffer. It 
points to the hotel and 
commercial business as the 
most punished, it sees 
stability in the office sector 
and, on the contrary, it 
perceives opportunities for 
spaces in the logistics, due to 
the online business. "We will 
know more about the 
possible long-term impacts 
on the real estate sector 
when we have greater clarity 
about the scope and 
duration of the outbreak and 
the related response from 
consumers, companies and 
governments," says the 
consultant.

JLL believes 
that logistics
it benefits
of the rebound of
online business

"In the sector
residential will have
a very impact
significant",
think in Colliers
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The Government rectifies and studies offering moratoriums on the rent 
to hotels, restaurants and shops
original

The approved decree now only allows to defer payments to individuals Inditex, 
Mango, H&M, Telepizza, Vips or La Tagliatella negotiate local to local Socimis 
and large funds already offer moratoriums

The Government has for the first time opened the door to study possible solutions that allow a 
remission or, at least, a moratorium on the payment of rents by hotel chains, shops and 
restaurants, bars and cafes.

Paula Nevado, general secretary of the Restauration Brands employer association, which groups 
together all the large restaurant chains, such as Telepizza, McDonald's, La Tagliatella, KFC, Eat Out, 
Grupo Vips, Autogrill or Beer & Food, emphasizes that "if we are closed it is due to force majeure, 
as a result of the State of Alarm decree "and requests a rectification, after the Executive only 
allowed the moratorium on the payment of rental income in the residential area.

"They have told us that they are studying a possible solution and studying how it is legally 
possible to articulate a moratorium for companies," says Nevado. Thus, it is a clear trend in the 
face of pressure from thousands of restaurants, shops and hotels because until now there was a 
completely different position. From Industry, however, they have not made any comment about 
it.

Until now, according to Nevado, "The Government had always told us that it was a private 
matter and that we had to reach an agreement between the parties, but that is absolutely 
impossible.". As explained by the General Secretary of Restoration Brands," there are companies 
that have hundreds of establishments and You cannot negotiate one by one because, in 
addition, the casuistry is very particular in each case and there are from large funds and 
Socimis to private owners".

Companies like Inditex, Mango, H&M, Telepizza, Vips and many others have been trying for 
weeks to negotiate local to local, although that is a great lack of control. "We transferred to the 
Government that if we had to talk to each of the owners of the premises, there could end up 
being some who refused, which would end up involving massive evictions and a collapse in the 
courts," says Nevado.

http://www.eleconomista.es/empresas-finanzas/noticias/10457796/04/20/El-Gobierno-rectifica-y-estudia-ofrecer-moratorias-en-el-alquiler-a-hoteles-restaurantes-y-comercios.html
https://www.eleconomista.es/distribucion/noticias/10455566/04/20/Hosteleria-y-comercio-urgen-a-Gobierno-a-rectificar-y-fijar-una-moratoria-en-los-alquileres.html
https://www.eleconomista.es/empresas-finanzas/noticias/10451737/03/20/El-Gobierno-aprueba-manana-sus-medidas-para-el-alquiler-movilizara-700-millones-en-creditos-a-tipo-0-y-ayudas.html
https://www.eleconomista.es/empresas-finanzas/noticias/10457163/04/20/Las-hoteleras-piden-una-moratoria-en-el-pago-de-los-alquileres-via-decreto.html


Half
Medium

U. unique

Page views

The Economist

Digital media
1 264 837
1 603 898

Date
Country

V. Communication

V. Advertising

04/02/2020

Spain
EUR 23,038 (USD 26,092) 
EUR 6,559 (USD 7,428)

http://epservices.eprensa.com/cgi-bin/view_digital_media.cgi?subclient_id=8827&comps_id=244851059

Restoration Brands claims to be fully aligned with the Hospitality Industry of Spain, which groups 
more than 300,000 establishments including bars, cafes and restaurants. From this organization, 
the institutional inaction and "the Government and the landlords have been urged to reach 
measures such as those that are taking place in France, Italy, Germany, Qatar or Canada, among 
others, requesting the central Administration to make decisions in this sense".

But if the hotel industry is in an agonizing situation, so is commerce. Acotex, the employer's 
association for textile distribution, and other organizations such as Madrid Foro Empresarial, have 
also requested urgent measures and pay only 20% of the rent during those months. "In the Royal 
Decree there is not a single mention of commercial premises, with closed stores and zero 
income. How do we deal with rents? We demand an urgent solution for the payment of the 
same", assures Eduardo Zamácola, president of Acotex.

While waiting for the Government to move, the large landlords of premises, shopping centers and 
restaurants have already begun to take measures to make the collection of rents from their tenants 
more flexible.

The first to take the step was the Socimi Merlin, which according to sources in the sector, has 
forgiven the debts of its clients both in commercial assets that have been forced to close and in the 
two hotels it has in its portfolio.

Thus, the company led by Ismael Clemente, has approved a plan that benefits 77% of the tenants 
of its shopping centers, who are the part affected by the mobility restrictions approved by the 
Government, since the other 23% are about locals that can keep their services open. The measure 
offered by Merlin will be active until July 31, although it will collect rents again if the sector returns 
to normal earlier.

Another of the large shopping center Socimis has also approved, according to sources in the 
sector, to waive the rents for the month of April and more and more retail giants are taking this 
type of measures in anticipation of a possible regulation by the Government. .

Lar offers solutions on a case-by-case basis

From Lar, which has a portfolio of 15 commercial assets in Spain, they explain to elEconomista 
that the relations with all the operators of its centers "are of great trust and a spirit of 
collaboration in the face of the new situation." Thus, they recognize that they are in "a stage of 
trust and dialogue with the operators present in our centers." "

In general, we establish solutions on a case-by-case basis, "explains the Socimi, which points out 
that a significant part of its tenants" are, in turn, large companies and SMEs of recognized 
solvency, with sufficient capacity to develop business plans and adapt them to new situations that 
will surely occur when we return to normality. Aid from national and European governments 
and institutions will also clearly contribute to this.".

Sonae follows protocol

Sonae Sierra, which owns six shopping centers in Spain, explains that it has among its protocols a 
specific one for pandemic scenarios, "so the implementation of operational procedures for 
handling this situation has been really fast on our part. ". "As in other times of crisis, Sonae Sierra 
evaluates, incollaboration with its partners, investors, customers and tenants what 
measures can be taken to mitigate the consequences of this exceptional period and create 
the conditions for a return to normality as quickly as possible ", they point out from the company.
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Question of confidence

The CC 'Ànec Blau' will reopen its restoration area once the 
confinement is over

Organized Restoration 04/17/2020 PATRICIA LÓPEZ

The CC 'Ànec Blau', located in Castelldefels, in 

Barcelona,   estimates that it can reopen its restaurant 

area, which is being remodeled since July 2019, as soon as 

the state of alarm ends and the Government allows the 

opening of shopping centers. Lar Spain, owner of the 

shopping center since 2014, had planned that the 

inauguration of the facilities

remodeled took place on March 15. And as has happened to other shopping centers 
under construction and that had planned to open for the spring-summer season, as 
he saidAlimarket, you have also had to readjust your calendar. In the case of the CC 
'Ànec Blau', the remodeling works of the commercial space were already completed 
before the state of alarm was declared and, only, the execution of some aesthetic 
auctions was pending, which were resumed on April 14, after the return to activity in 
the construction sector, according to Carlota Yllera, Asset Manager Retail Iberia of Lar 
España.

The renovation works promoted by the investing company have involved an investment of € 

16 million and have consisted in the reform of the restaurant area, the fashion area and the 

existing cinemas. Yllera comments that"the total of the restaurant building has been 

transformed, which has achieved that the premises on both levels have much more 

presence of natural light and, therefore, they ensure that the client has a better 

experience ". In this line, he mentions the image has also been unified, which brings harmony 

throughout the area. "Materials such as corten steel, walnut or oak make everything have the 

same language," he details in this regard.

Greater gastronomic offer

https://www.alimarket.es/
/restauracion/noticias/sector-159
https://www.alimarket.es/construccion/empresa/10028734/lar-espana-real-estate-socimi--s-a-
https://www.alimarket.es/restauracion/noticia/312905/centros-comerciales--unicamente-abiertos-para-servicios-basicos--como-alimentacion-o-telecomunicaciones


In the transformation of the gastronomic area, which occupies a quarter of the shopping 

center, the premises of Vienna have been renovated, McDonald's , Udon or La 

Tagliatella,in order to improve the customer experience and optimize space, and they 

have incorporated a score of restaurants, like Timesburg, Canel Rolls, Carmen Houseor 

Taco Bell, as detailed by Yllera. In addition, Lar España is in negotiation with other 

operators "to complete the area with a wide range of restaurants."

In this sense, from the Socimi, they state that The key to the work is to improve the 

customer experience and enhance the environmental values   and sustainability of the 

center -It occupies an area of   more than 28,000 m2 of GLA-, "putting it in contact with its 

surroundings and incorporating new areas for restaurants, leisure and a new outdoor 

garden". Yllera assures that all this will involve a redistribution of the spaces, which will stand 

out for their natural light and will represent a 'Mediterranean lifestyle':"All these advances 

consolidate 'Ànec Blau' as a benchmark for fashion, leisure and restaurants ".

Lar Spain

This commercial space is not the only one that Lar España has, but it also owns other 

commercial properties distributed throughout the Spanish geography, such as shopping 

centers 'Albacenter ', in Albacete, 'The Rosebush ', in Leon, 'Lagoh ', In sevilla, 'Marina 

Alta ', in Alicante or 'Megapark Barakaldo ', located in said locality, or the commercial 

parks 'Rivas Futura ', in Madrid or the 'Abbey Park ', in Toledo.

Question of confidence

https://www.alimarket.es/restauracion/noticia/308458/mcdonald-s-estreno-formato-en-su-ultima-apertura-de-2019
https://www.alimarket.es/restauracion/noticia/310007/casa-carmen-prosigue-su-expansion-en-2020-reforzando-sus-mercados-y-abriendose-a-nuevos
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Question of confidence

Mall owners request a rescue plan

Organized Restoration 04/20/2020 PATRICIA LÓPEZ

Some of the main companies that own shopping 
centers and parks in Spain - Merlin Properties, Unibail, 
Klepierre, Lar España Real Estate, Carmila, Castellana 
Properties, Eurofund, Harbert Management Corporation, 
the Sociedad General Inmobiliaria de España, Neinver 
and Nuveen Real Estate - have agreed to request a 
rescue plan for the

retail sector, "one of the most impacted by the coronavirus crisis, along with tourism and 
hotels." This has been transferred in a statement, in which they make an appeal to the
collaboration between administrations and all members of the retail segment to 
"deepen the development of comprehensive measures that help alleviate the impact of the 
depression in consumption and promote a relaunch plan that guarantees the survival of 
the commercial fabric, its backbone function of the economy and its role as a social 
catalyst". For this group,"the development of joint solutions is the only way to absorb 
the consequences of the crisis and rescue the sector in the medium term".

This request takes place in a context, where the five thousand shopping centers and 
parks present in the country and which house leisure areas, restaurants, fashion and 
food supermarkets, only have open those premises that provide service to the 
population with basic needs. , such as food or telecommunications, as Alimarket 
already told. In addition, this health crisis is not only affecting the operation of the 
spaces in operation, but also many of the commercial projects that were under 
construction at the time of the start of the COVID-19 pandemic. This is the case, for 
example, of the 'Open Sky' shopping centers, in Torrejón, and 'La Torre Outlet 
Zaragoza', which after the various modifications in the decree regarding construction 
and, consequently, the temporary stoppage

https://www.alimarket.es/restauracion/noticia/313403/los-propietarios-de-centros-comerciales-solicitan-un-plan-de-rescate 1/2
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of the works (from March 30 to April 13), have had to delay the opening dates of 
their centers, initially scheduled for spring-summer.

Proposed measures

Therefore, the owners of shopping centers and parks see a need for action in this 
regard. In this way,support the proposed measures sent by the Spanish 
Association of Commercial Centers and Parks (AECC) to the Ministry of Industry, 
Commerce and Tourism "as they are considered essential to boost the activity of 
operators and the entire retail value chain. "Among them are access to the ICO fund 
for those merchants who need it, the possibility of opening on Sundays and holidays 
during 2020 and 2021 to recover the closing weeks and the launch of a special 
promotion period of one month, for the recovery of commercial leisure and restaurant 
activities.

For its part, the owning companies propose additional measures to those already 
requested by the AECC such as the moratorium on the payment of rents for closed 
businesses and their payment in installments in one year, the creation of a state 
guarantee fund to ensure the owners the collection of rents and assistance to the full 
payment of rent for the most fragile merchants and, finally, public aid for owners who 
agree to postpone or discount rents, as well as tax deductions for tenants who prove the 
payment of rent in the period without the usual activity.

Meanwhile, the owners They have already launched various initiatives to support 
their tenants during this period with the aim of alleviating the cash flow of SMEs 
and other commercial operators forced to close Furthermore, they are "making an 
effort to limit operating expenses to the lowest possible level", since, as mentioned 
previously, they keep their centers open to provide basic services to the population.

Question of confidence

https://www.alimarket.es/restauracion/noticia/313403/los-propietarios-de-centros-comerciales-solicitan-un-plan-de-rescate 2/2
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In the last eight years, the Spanish real estate sector has completed a great diversification presided over by 

the professionalization of the sector. There are specialists in the different segments and the managers 

accumulate significant experience. The managers of the sector as a whole have been able to undertake 

emblematic projects and unanimously recognized for their efficiency, profitability and innovation.
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Regarding the sector retail, has already demonstrated in the past a proven 

ability to adapt to new environments. E-commerce, technological 

disruption, omnichannel, thebig data, the customer experience and the 

environmental commitment have made us stronger. We are used to and 

are experts in offering attractive solutions forretailers and end customers. 

The change in the worldretail it is internalized, because it occurs day by 

day, and the sector has always responded to changes in a positive way. 

Now, without a doubt, he is going to do it again.

Regarding the specific position of Lar España, we are in an excellent 

starting position in this future. We have very dominant assets in their areas 

of influence, we have defined an excellent portfolio of clients with whom 

we maintain close collaboration. We have a very high degree of 

occupation, close to full occupation. Financially our indebtedness is low,

the box is large and we have practically completed the reforms and investments in capex from our 

centers.

José Manuel Llovet, General 
Director Retail, Logistics and 
Offices of Grupo Lar

We necessarily have to be optimistic and think that, once again, we will be able to adapt to new 

circumstances.

TAGS: adaptation changes Lar Group retail real estate
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Shopping centers protect themselves from covid-19 with 
extreme hygiene, safety and user experience
original

Source: Unsplash

From being up to the flag to not seeing a soul in its corridors. Shopping centers count the days to 
re-savor an iota of normality that they left behind two months ago and, for this, they will have to 
change many things. The main owners and experts in
shopping complexes in Spain such as Lar España, Intu, CBRE or the Spanish Association of
Shopping Centers (AECC) they speak with idealista / news about how they are preparing for the 
“new normal”, where extreme hygiene, security and a much more careful user experience will be 
almost mandatory keys to continue operating and attracting public to their facilities.

The situation, as has been seen in recent weeks, is being tragic for commerce in general and, in 
the case of shopping centers, the data speaks for itself. According to a study published bythe 
real estate manager MGVM, the influx of customers to shopping centers has been reduced by 
93% compared to the same period of the previous year since the impact of covid-19.

"Activity in shopping centers is practically paralyzed, 95% on average, since only those that offer 
essential products and services are open," they say from MGVM. The report reflects that some 
locals are taking advantage of these moments of hiatusto do internal work (cleaning and 
inventory, for example), while others are processing orders online, in which the store becomes 
their point of preparation and shipping.

Lar España is one of the main shopping center owners in Spain. According to the group, if the 
necessary conditions are met,between May 25 and June 8 Spanish shopping centers will proceed to 
complete the process back to full activity. "In fact, as of this last date they will be fully operational in 
what is known as
"New normal" after the pandemic, "he says Hernán San Pedro, director of investor relations 
at Lar España.

https://www.idealista.com/news/inmobiliario/locales/2020/05/06/782541-los-centros-comerciales-se-protegen-del-covid-19-con-higiene-extrema-seguridad-y
EPRENSA
AutoHighlighter


EPRENSA
AutoHighlighter


EPRENSA
AutoHighlighter




Half
Medium

U. unique

Page views

idealista news

Digital media
377 519
1 163 686

Date
Country

V. Communication

V. Advertising

05/07/2020

Spain
10,959 EUR (11,827 USD) 
4,116 EUR (4,442 USD)

http://epservices.eprensa.com/cgi-bin/view_digital_media.cgi?subclient_id=8827&comps_id=248107523

"Shopping centers were already key in commerce, leisure and family entertainment and from now 
on they will also be so in physical distancing and the safety of the transit of people, in the capacity 
for innovation and in the necessary process of loyalty among the main brands and their 
customers ”, they say from the group.

But what will the transition to the new normal look like? “The retail sector has already shown in the 
past a great capacity to adapt to new environments in a positive way and this time, it will not be 
different. In the transition from the new normality to the usual normality, shopping centers are 
going to be one of the most functional, safe and transcendent spaces for coexistence ”, they say 
from Lar España.

According to Lar España, owner of a portfolio of 14 shopping centers, “if before COVID-19 the 
shopping experience was key, at this stage security and trust will also be essential. By arrangement, 
personalized forms of access, amplitude of the transit spaces, rationalization of the stay and 
security of the facilities, the shopping centers will be decisive spaces for the recovery of commercial 
life ”.

“The characteristic experiential effect of the best centers will henceforth be a safe experiential 
model. The technology was already at hand, and from now on it will allow the monitoring of 
flows, guaranteeing the safety and reliability of each installation at all times and turning each 
center into an innovative, personalized and sustainable space ”, they add.

Another of the giants of the shopping centers is Intu. From the British group they think that
“Shopping centers, due to the financial and organizational resources available to them, can easily 
guarantee security in their facilities. In this way, we have activated specific plans in our shopping 
centers to comply with the authorities' recommendations, and respond to the security needs of 
customers, workers and visitors ”.

"We believe that the return to the usual rhythm requires an operation that responds to all 
aspects of the operation of the centers: from access control and capacity, to the increase in 
cleaning routines and the provision of disinfectant gels, through advice effective for all traders, 
which facilitates compliance with the new rules and recommendations ”, they assure.

At this moment, from Intu, owner in Spain of the shopping centers Intu Puerto Venecia and Intu 
Xanadú, The security service is being restructured to ensure compliance with the rules on access, 
capacity, social distancing, or queues. "In addition, we continue to adapt maintenance routines, 
especially in relation to ventilation and climate systems, to ensure maximum air rotation."

For Gonzalo Senra, national director of retail at CBRE, one of the biggest obstacles for the
Shopping center from now on will be “limited capacity”. “This will make it difficult to put the 
accounts in the positive: same expenses, but less income. Many operators believe that they will be 
in a better financial situation closed than open under these rules, so nothing is clear ”, says the 
manager.

However, CBRE, which manages a large number of shopping centers in Spain, is launching some 
initiatives to encourage traffic flows to these complexes for the new stage and the de-escalation 
phase. "Disinfection, queue management, expansion of terraces, logistical aids for the service of
delivery and take away are some of them, ”says Senra.

“Covid-19 is going to change the way we interact with and in shopping centers. The use of masks 
and disinfectant gels will be incorporated in the management of shopping centers on a permanent 
basis and will be a marketing tool and a claim for the consumer to feel in a safe environment ”, 
concludes Senra.

Augusto Lobo, retail director of JLL Spain, believes that “calling it a new normal is
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incorrect". “We are going to see a new reality in the short term. The entrances and exits will be 
differentiated and controlled, there will be distance maintenance, common areas cannot be 
used… that is, nothing normal and something we are not used to ”, he says.

“People want to consume again, but the psychological marks that confinement has left on the 
consumer are going to have a direct impact on operators, especially in the way they sell: touching a 
garment will be a reason for it to be worn. carry out a disinfection and have to leave it in quarantine 
before it returns to the store shelf, ”he adds.

For Lobo, where there is potential growth is in the click & collect. "Encourage the collection of 
goods and that the shopping centers set up specific areas so that they do not have to go to the 
specific store. This helps that consumption does not stop completely and that the consumer has to 
go to the shopping center, ”he says.

“Retail is going to have to emphasize the shopping experience. Online does not satisfy your needs 
as a consumer, and we are going to value the shopping experience even more. This experiment has 
allowed us to see that retail is totally necessary, but for the consumer to travel to the store, it will 
take more than a simple transaction ”.

For Mikel Echavarren, CEO of Colliers, "the sectors most affected are
those that are directly related to the physical presence of their customers, from street retail to 
shopping centers, restaurants, activities related to leisure and, of course, tourism. "" Shopping 
centers now face the future with a huge uncertainty regarding its opening, its format and its 
future, "says the executive.

Luis Espadas, retail director of Savills Aguirre Newman, ensures that the covid-19 has
accelerated the change in trend that was already taking place in shopping centers, whose 
transformation will affect, above all, “the technology applied in the shopping centers themselves, 
such as, for example, the widespread use of contact less payment. The dilemma consists of 
knowing how to differentiate between specific and structural changes ”, says the manager.

According to the Savills expert Aguirre Newman, leisure will continue to be a key vector in Spain for 
the positioning of shopping centers, which will adapt to the demands of the new times, making the 
visit of consumers as comfortable as possible given the circumstances.

“On the other hand, medium-sized parks are going to be strengthened by having free parking, 
larger stores and by requiring less physical contact because they are far from urban centers. In 
this sense, urban planning and flexibility will have to go hand in hand, since the crisis has 
accelerated the trend of change of uses. The implementation of the technology allows to lose less 
time in trips and traffic jams by enabling zones ofcoworking in peripheral shopping centers and 
dormitory cities. Facilitating the change of use is essential to meet a new demand for lifestyle 
habits ”, they assure from the consultancy.

The expert points out that both owners and tenants have been able to adapt to the situation in a 
very agile way, so that in the medium term the new contracts will regulate in a more concrete way 
the action protocols in cases of large-scale health crises. "We will have to wait to see how other 
clauses will be affected, such as the weight of fixed and variable income," he concludes.

Safety and hygiene, but how?

All professionals agree that safety and hygiene are going to be the keys to this new normal, but 
many operators still wonder what these will be.
measures and how they will be applied. From theSpanish Association of Shopping Centers (AECC)
claim that from the more than 500 shopping centers and parks that have remained
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open since the beginning of this health crisis "they have adapted their infrastructures and staff 
to facilitate public access to establishments considered essential such as supermarkets, 
pharmacies and pet shops."

The association has developed a health safety guide that contains a series of guidelines and good 
practices applied in shopping centers and parks. “Each center has designed concrete plans in 
preparation for the reopening. Plans much more extensive and detailed than what is exposed here 
and that are adjusted to the particularities of each shopping center, contemplating measures for 
all spaces traveled by customers and for the center management areas, staff areas, technical 
rooms, docks, etc., pending incorporation of the measures published by the authorities ”.

The protocol of measures designed for shopping centers and parks is divided, fundamentally, 
into seven large groups that affect the maintenance of common spaces, from the entrance to 
the center and the areas through which the client passes, to the accesses to each of the shops 
that it houses.

Among these groups are the hygienic-sanitary measures of the facilities, where I know
It contemplates the complete disinfection of the center before opening, including the loading 
docks and waste points; paying special attention to customer access areas and public areas: 
parking, escalators, bathrooms, rest areas, etc.

In addition, the AECC advises regular cleaning and disinfection during the opening hours of the 
main contact areas (toilets, floors, handrails for escalators, doorknobs, welcome desk, etc.), as 
well as how to restrict the use of elevators to one person, the use of billboards in the street to 
control access and queue management and the installation of methacrylate screens at 
information and customer service posts.

Before the opening of these shopping centers, the installation of hydroalcoholic gel dispensers is 
also contemplated at various points in the center; the closure of children's areas, and rest areas: 
the suspension of activities within the center that may cause the formation of groups of people; the 
signage with vinyls on the ground marking the safety distance between customers at the entrance 
to hypermarkets, toilets, and other high-traffic operators, and the signage and public address 
system recalling the health recommendations, among others.

https://www.idealista.com/news/inmobiliario/locales/2020/04/06/781597-los-centros-comerciales-piden-al-gobierno-apertura-en-festivos-flexibilidad-horaria-y
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The new normal
Shopping centers prepare 
protocols to reopen in de-
escalation

Control flows
visitors and
Temperature of
customers through 
cameras

It is recommended
welcome kit
with mask
and gloves

ALFONSO S IMÓN
MA DRID 36,000

shops
A few weeks ago they would 
have called crazy anyone who 
had said that to buy in a 
shopping center the customer's 
car would be disinfected, that 
the cameras not only record but 
also take the temperature, that 
the purchase would be 
necessary to go with a mask, 
that the capacity of a store was 
limited or that when you got 
home you would have to wash 
your clothes at 60 degrees. 
Welcome to the new normal.

Phase 2 of the de-escalation 
devised by the Government, 
which will coincide with May 25 
in almost the entire national 
territory, will mean the opening 
of 568 shopping centers closed 
since the March 14 state of 
alarm decree. Until now, they 
have only been open for access 
to hypermarkets, supermarkets, 
pharmacies or other stores 
considered essential. During 
this time, the owners of the 
centers and the operators of 
the stores have been extending 
a double layer of security for 
customers, in the access and 
transit through the property 
and, later, within the stores 
themselves.

So it will be from now on. 
Owners, real estate consultants 
and the Spanish Association of 
Shopping Centers and Parks 
(AECC) prepare protocols that 
affect owners, stores and 
visitors on how to deal with 
traffic so that customers feel 
safe when making their 
purchases in this type of large 
establishments . Last year there 
were 1.998 million visits to 
shopping centers, according to 
the AECC, and, nevertheless, 
due to the confinement, the 
influx was reduced by 90% in 
April, with data from CBRE. At 
the moment, they are voluntary 
documents prepared by the 
private sector, waiting for the 
Ministry of Health to establish 
mandatory standards.

The consulting firm CBRE,
For example, you have already 
prepared a guide on how to 
deal with the opening. For

- Phase 1. Business 
owners and employers 
have asked the 
Government in recent 
days to allow the opening 
of shopping centers from 
phase 1 of the de-
escalation, which co-
It begins today in much of 
the country. These 
complexes house 36,000 
stores, of which 85% are 
medium and small, with 
less than 300 square 
meters
of surface, according to 
data of the AECC. 
Business associations see 
discrimination
on the part of the Government 
in which it is allowed to open 
the small street business but 
not to the one that is within a 
center.

A customer after shopping during the alarm state at the Glòries shopping center in Barcelona. GETTY IMAGES - Preparation. "Work is 
already underway to 
define protocols that 
contemplate
operations: from the 
management of the flow 
of people and queues, 
through disinfection, 
cleaning and security 
plans, and even the 
revision of schedules or 
the logistical support that 
operators will need ”, 
explains Gonzalo Senra, 
national director of retail 
by CBRE.

the owners, recommends 
informing through the appfrom 
the center on the off-peak 
hours and signposting the 
areas and special parking 
spaces for shopping pick-ups. 
“In the car park, the client 
would receive at the entrance of 
the center awelcome pack, 
which includes gloves and a 
mask ”, according to that guide. 
He also asks homeowners to 
consider installing 
decontamination arches and 
mats.
for both vehicles and 
customers.

If a client or employee shows 
symptoms of the disease 
(cough, fever, difficulty 
breathing), notify the 
management of the center and 
call the health emergency 
telephone number of the 
autonomous community ”, 
reflects the AECC guide. "Move 
the affected person to an area 
as isolated as possible and 
disinfect all areas

where the infected client / 
employee may have been, in 
accordance with the provisions 
of the Ministry of Health ”, it is 
added.

The protocol of almost 50 
recommendations from the
AECC includes the disinfection 
of the center every day, the 
dispensing of hydroalcoholic 
gels in entrances, shops or 
toilets, promoting payment by 
electronic means contactless in 
the car park and the constant 
cleaning of surfaces in toilets, 
floors, escalator handrails, 
doorknobs or the welcome 
desk. Likewise, the review of 
ventilation and air purification 
systems, restricting the use of 
elevators to one person, 
installing partitions in 
information posts and replacing 
manual action hand dryers in 
the bathrooms with non-contact 
ones, or providing disinfectant 
wipes.

Likewise, the AECC
recommends closing children's 
areas and toy libraries, as well 
as canceling all kinds of events 
that make people focus on one 
point. On the ground, there will 
also be signs

Labeling with vinyls marking the 
safety distance between 
customers and the entrance to 
the hypermarket, toilets or 
stores of large-scale operators.

Inside the stores, there will 
also be limited capacity, 
disinfectant gels and the areas 
of greatest use must be 
constantly cleaned, in addition 
to maintaining the safety 
distance between users. CBRE 
recommends to brands to 
assess the possibility of pointing 
out circuits to avoid crossings, 
installing partition walls

at checkout counters (better 
with systems contactless) and 
enable containers where to 
deposit the garments that the 
client has tried on but that is not 
taken for subsequent 
disinfection, although the 
changing rooms will be closed 
or limited.

But in the new normal, 
shopping does not end when 
you leave the center. “Wash 
your hands thoroughly when 
you get home. Disinfect your 
mobile. Wash and disinfect your 
clothes at high temperature 
according to the instructions 
given by the Ministry of Health ”, 
advise from CBRE.

- Plans. In Lar España, 
for example, one of the 
large owners of 
shopping centers, they 
point out that
they already have an 
action plan in place that 
works on aspects
such as cleanliness, 
security, maintenance
maintenance, parking 
distribution, control of 
pedestrian entrances, 
schedules,
transportation, assignments of 
space and the organization of 
common areas and restaurant 
areas, among other cases.

Clients with fever
The owner, in turn, must 
control the capacity by means 
of intelligent counting systems, 
signal the luxuries of pedestrian 
circulation at the exit and 
entrance of the center, as well 
as install thermographic 
cameras to measure the 
temperature of people.

In this section, if it is 
verified by temperature control 
that a visitor has a fever, it 
remains to be seen how the 
security of the center is 
protected by the sanitary 
regulations to act. “In the case 
of detection of a case in the 
shopping center or suspicions

A CBRE guide asks 
centers to rate

install bows
decontaminants

From the AECC
it is recommended
the closure of 
children's areas and
cancel events
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The time for mass consumption has arrived
Four department stores in El Corte Inglés and 39 commercial areas will face the challenge of 
generating trust and billing with capacity limited to half, and no place for leisure.
M. YES DOPESO
VIGO / LA VOZ

This is how it is prepared

The English Court
in Galicia.
The staff of the
center worked
Yesterday in the

placement of
the garments and
available
the coat racks
leaving corridors
cleared.
Boxes and
counters
all the plants
will be armored
with screens
protection. Everything
the staff of
center will be
protected with
mask, and
in the cases in
what is required
greater proximity
to the client, with
screens.

The way forward is China. There, 
when the covid-19 raged in Spain, 
the shopping centers came out of 
the confinement covered with 
contagion prevention measures, as 
will the 39 large areas and the four 
El Corte Inglés centers in Galicia.

There is fear about the behavior 
of consumption, not so much 
because of the insecurity that a 
closed space can generate, but 
because sales continue to lag 
behind at street level, where shops 
have been open for 15 days.

But, just as the large Asian 
supermarkets did to gain the trust 
of customers, the sector bets 
everything on safety, with an 
investment that, according to the 
Spanish Association of Shopping 
Centers and Parks (AECC), exceeds 
30 million.

Based on masks, access controls, 
temperature measurement and 
measures to ensure social 
distancing, consumption in Chinese 
shopping malls soared 8% in April, 
according to monitoring data 
published by the commercial 
development research center in 
Shanghai. In the first week of May, 
the almighty CITIC Pacific Wanda 
billed 24.6 million yuan, an increase 
of 11% year-on-year. These are 
encouraging data, although, as 
Laureano Turienzo, a retail 
consultant, makes clear, the Asian 
government distributed millions of 
consumer coupons among the 
population, which exempt the 
payment of VAT and give access to 
special discounts, to recover the 
economy.

M. MORALEJO

FERNANDO PINTO MANAGER OF THE GRAN VÍA DE VIGO SHOPPING CENTER

"We are a safer environment than the street"
Reinforced insoles «We have put the

means for customers 
to feel
insurance »affirms the
head of the center

hypermarket and pharmacy have 
remained open; 15 days ago a 
couple of pet and phone stores 
joined in, and the response has 
been good. It is important that 
people know that shopping centers 
are safe and controlled 
environments, even more than the 
street itself. We have prepared 
ourselves thoroughly to ensure 
cleanliness and prevention. For this 
we have reinforced the teams that 
will be in charge of these works. 
And all this accompanied by a lot of 
information so that the client feels 
safe.

- Not counting the leisure 
establishments, which still do not 
have a permit, will all the 
businesses open on Monday or 
has one been left on the road?
- We have a high occupancy in our 
centers, both in Vigo and in As 
Termas. Lar España has maintained 
the dialogue throughout this time 
and has collaborated

We have removed all the furniture 
and games for children in the 
common areas; and we have a 
counting system to know the 
capacity in real time and control the 
capacity. Access to bathrooms is 
limited. Out of every three cabins 
we cancel two and the same 
happens with the toilets. We 
provide the means and people have 
to do their part.

- That in the common spaces. 
Does each store have its own 
rules?
- Each store and business has its 
own protocol. Management would 
only step in if it felt there was any 
risk.
- It will be difficult to recover the 
business without leisure offer.
- But for that we will still have to 
wait a little longer. I know that they 
are trying to reach an agreement at 
the national level for the opening of 
theaters, but there is no date yet.

In the absence of economic 
incentives, the challenge of selling is 
complicated for shopping centers, 
where capacity is limited to 50% and 
the leisure offer (cinemas, 
recreational businesses) will have to 
wait until July.

But there is hope, and the desire 
to open. This was reflected 
yesterday by José Manuel Blanco, 
the communication director of El 
Corte Inglés for Galicia, while the 
staff of the Vigo center worked on 
the fine-tuning of all the prevention 
measures in the different plants. 
The distribution group has already 
incorporated its entire workforce in 
Galicia: 4,000 workers. "We have 
reinforced the cleaning and security 
teams, there will be staff trained to 
advise customers and counting 
teams to monitor the influx at all 
times," explains Blanco.

MS DOPESO
VIGO / LA VOZ

Gran Vía de Vigo is the second 
largest shopping center in Galicia, 
after Marineda City from A Coruña. 
It is owned by Lar España, the 
Socimi that also manages the As 
Termas de Lugo area. Fernando 
Pinto, manager of the Vigo center, 
yesterday supervised the fine-
tuning of all the protection 
measures deployed.

- The fear of contagion is inevitable. 
Are you afraid of a loss of influx or 
are you counting on it?
- Expectations are good, but we will 
go little by little. The

Fernando Pinto. M. MORALEJO

deal with all operators to avoid that 
situation try to keep all business.

- How are you going to guarantee 
that the preventive social distance 
of two meters is complied with?
- We have marked all the corridors 
of two by two meters.
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Merlin and Lar España reopen their centers and are committed to recovering 
old habits
Jennifer Zaldo • original

The large Socimis that own shopping centers have kept most of their centers open during the 
weeks of confinement to meet essential services decreed by the Government. But this Monday they 
can reopen all their stores in the areas that have passed to phase 2 of de-escalation.

These owners have done their “homework” during these weeks, applying new measures to 
guarantee the safety and hygiene of employees and customers. All this foranticipate the new 
context in which they will have to operate, in which the fear of a possible contagion still prevails.

In fact, Lar España has the help of SGS, a world leader in inspection, verification,
analysis and certification, to develop a verification certificate of all measurements
against covid-19. It is a pioneer in the retail sector in Spain, and seeks to provide the 
maximum guarantee that the different facilities apply the correct measures.

In statements to MERCA2, from Lar España they bet on “recover the habits of yesteryear, and 
adapt them to what has come to be called the new normal. Shopping centers are one of the safest 
and most comfortable spaces where to combine social life and physical distancing ”.

"We have better adapted and safer surfaces that offer large common spaces and transit areas that 
will reduce and avoid the crowds of other urban commercial areas ”, they assure.

Regarding the restrictions for the restoration, from Lar they insist that "the restoration in the 
shopping centers has larger surfaces and with more environments than other
operators. It will beeasier to segment, separate diners and respect separation, and
they will also be able to do it in the context of a shopping center more and better prepared to 
prevent crowds and distribute to people ”.

In this sense, most shopping centers have modern, open and experiential spaces, with spacious 
premises "and with the best practices in environmental and accessibility matters, all managed 
with state-of-the-art technology and with the most qualified personnel", added from the Socimi 
specialized in this segment.

https://www.merca2.es/merlin-lar-espana-reabren-centros-apuestan-recuperar-viejos-habitos/
https://www.merca2.es/wp-content/uploads/2020/05/Centro-comercial-1.jpg
https://www.merca2.es/
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For its part, from Merlin Properties they have incorporated a battery of measures to reinforce the 
cleaning of their centers, with the aim of optimize the visiting experience in a climate of security 
and trust.

Luis Lázaro, managing director of retail at Merlin Properties, assures that "it is necessary to 
convey to the population the confidence of being able to visit our shopping centers in 
complete safety" and adds that "we trust to be able to recover the total
normal".

REOPENING IN PHASE 2

The shopping centers located in the areas that pass phase 2 of the de-escalation can reopen their 
doors this Monday. After more than two months without activity, merchants are launching the 
"new normal" and receive their customers with abattery of measurements that guarantee hygiene 
and safety distance.

In addition, this Saturday was published in the State official newsletter (BOE) an order from 
the Ministry of Health that reflects that "the premises and establishments located in 
shopping centers may reopen their doors from this Monday, as long as they have a access
direct and independent from the outside.

In this way, the ministerial order adapts the text of May 16, when it was regulated that these 
stores should have access from public roads, now it is simply from the outside.

On the other hand, shopping malls will keep children's areas and rest areas closed. In addition, 
they must be provided with methacrylate screens at information and customer service posts, a 
people counting system, as well as social distancing control measures, including parking.

Likewise, the opening of the interior space of retail stores is contemplated, with a capacity limited 
to 40%, and preferential hours for seniors.

Thus it appears in a good practice guide aimed at commercial activity in a physical and non-sedentary 
establishment, prepared by the Ministry of Industry, Commerce and Tourism and the Ministry of Health.

The security personnel will control that the minimum distance is respected, and will disperse 
groups of more than two people that pass through the center, paying special attention to areas of 
escalators and elevators.

Another tip included in the guide is the placement of vinyls indicating the safety distance in stairs, 
elevators, toilets or welcome desk, as well as the complete disinfection of the shopping center 
before opening, paying special attention to cleaning public areas (parking, rest areas or 
bathrooms) and loading docks and waste points.

AYUSO CLAIMS TO OPEN IN PHASE 1

The president of the Community of Madrid, Isabel Díaz Ayuso, has asked the President of the 
Government, Pedro Sánchez, that are already applied in the region measures contemplated in phase 2 
and 3, such as the opening of shopping centers, the staggered return to companies and the 
flexibilization of the hours of the walks.

He has insisted that, "having such a pressing unemployment problem”And taking into account that 
many of the establishments in the shopping centers are small stores, there should be no problem 
in opening them.

"We believe that Madrid can now start to start up", explained Ayuso. "In the premises that are 
inside the shopping centersmany jobs are being lost and they are safe places to shop ”.

https://www.boe.es/
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Mall debacle: franchises haggle and independents close

Javier Melguizo • original

Carmila Shopping Center | CARMILA - Archive

Shopping centers add to their list of problems. After more than two months of inactivity, many 
stores have been forced to close permanently and those that remain open are trying to negotiate 
significant rent reductions.Especially the big franchises, which demand not to pay anything, 
alluding that it is they who attract the public, according to different sources in the sector.

With capacity limitations that the Government has decreed, businesses understand that it is 
necessary to lower the leases of their premises. They hide in the fact that if they can only serve 30% 
or 50% of the clients they received before the pandemic, it is also logical that the rents are updated. 
This is also understood by the Platform for People Affected by Covid-19 in shopping centers, which 
urges to renegotiate a decrease in rents in the medium term.

Related news

Merlin extends aid to maintain rents in shopping centers

Accepting these requests will mean a significant collapse in the income of the shopping centers, 
which have already seen their accounts with the rent forgiveness during the state of alarm. But 
they have no other option, since, otherwise, they will economically drown their tenants, forcing 
them to close permanently. And if an establishment is left empty, it will be very difficult to 
reoccupy it in the midst of the financial crisis.

In the midst of a recession, it is vital to keep as many tenants as possible. This is how Merlin 
Properties understands it,prepares an extension of the aid plan that it launched at the beginning of 
the pandemic and that consisted of the 100% cancellation of commercial premises, which account 
for 22% of all its rental assets. The exact details are still unknown, but the Socimi has clarified that 
these are "partial bonuses" that it will distribute when the premises begin to open.

Another of the Socimis most exposed to this sector is Castellana Properties, which has already forgiven of its 
own accord with its tenants the payment of the rent for April. Regarding the future months,

https://www.bolsamania.com/noticias/empresas/debacle-centros-comerciales-franquicias-regatean-comercios-cierran--7512173.html
https://www.bolsamania.com/noticias/empresas/merlin-amplia-ayudas-alquileres-centros-comerciales--7491280.html
https://www.bolsamania.com/noticias/empresas/merlin-amplia-ayudas-alquileres-centros-comerciales--7491280.html
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ensures that "reaches out to all its tenants to find solutions that benefit both parties" to try to 
maintain long-term relationships.

Lar Spain opened most of its shopping centers on Monday. The company does not clarify whether 
it is negotiating the leases with its tenants, but its general director, José Manuel Llovert, remarks 
that "in this phase of reopening we want to help the client to make their stay more pleasant and 
to feel safe and supported in everything moment".

OPENINGS IN PHASE 2

From phase 2, which some provinces have already entered this Monday, the stores in the shopping 
centers can open their doors, as long as they have direct and independent access from "abroad", 
according to the Official Gazette. of the State (BOE). Another of the essential conditions is that the 
sales area to the publicdo not exceed 400
square meter.

They have also been adopted multiple security measures, such as closing the children's areas 
and rest areas, installing methacrylate screens in the information and customer service posts, as 
well as establishing a people counting system and social distancing control measures, including 
in the car park.

Related news
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Shopping centers, more necessary than ever
Miguel Pereda • original

Lar España's chief executive reflects on the role they can play for economic 
reactivation

Like any other area of   activity, the real estate and its different segments have been affected by the 
health crisis caused by the covid-19. From the first moment, the companies have assumed the 
effect quickly; adapting our management to the new circumstances, and communicating to the 
markets almost in real time the different strategic measures and forecasts that we have been 
adopting in these weeks.

In front of those who at first have been able to question the real estate, and they have feared that 
a sectoral collapse like the one in 2008 could be repeated, the reality has been very different. A 
relevant part of the sector is made up ofconsolidated, solid and stable companies. They have 
proven to be a professional and efficient instrument and also very necessary for the recovery of 
the productive fabric of our country.

In the last eight years, the Spanish real estate sector has completed a great diversification 
accompanied by high professionalization. There are specialists in the different segments and the 
managers accumulate significant experience in each of them. The companies have been able to 
undertake emblematic projects, unanimously recognized for their efficiency, profitability and 
innovation, channeling towards our country great
amount of capital of all corners of the world.

It has been feared that a crash like the one in 2008 could be repeated, but the reality has been 
different

In the current scenario, malls Spaniards have begun the process of returning to normality 
since last May 25. From that date, and if the established conditions are met, we will gradually 
recover what is being called a new normal. Little by little we will leave the house and we will 
reconnect with our habits, hobbies and ways of life and, from there, the recovery will be 
gradual.

The figures from the 'retail' sector they are eloquent from both the employment and the economic 
point of view. With data from 2019, it integrates more than 500 centers and 36,000 merchants that 
generated 46,000 million euros in sales and received almost 2,000 million visits. The data exceed 
740,000 jobs between direct and indirect jobs.

If shopping centers already had a relevant role in commerce, leisure and family entertainment
From now on they will also have it in the safety of the transit of people, in the capacity for 
innovation and in the necessary process of loyalty between the main brands and their customers. 
In short, they will continue to be part of the Spanish way of life.

The 'retail' sector and all its professionals have already demonstrated Great adaptability to new 
environments in a positive way. The evolution in the world of commerce has been a constant for 
many years, and this time it will not be different; a transformation that is part of the evolution of 
our society and the behavior of individuals, so that no industry is immune to these changes.

In parallel, a large part of the tenants of our assets are large and medium-sized companies with 
sufficient capacity to develop their business plans and adapt them to the new situations that will 
arise when we return to normalcy. They will operate in safe spaces and will be in a position to 
guarantee compliance with hygienic-sanitary measures well above the general protocols 
established for both employees, suppliers, as well as end customers. This would allow them to 
return to normality immediately, and at the same time as the rest of the street commerce.

Managed by the best merchants located in shopping centers, shopping centers

https://blogs.elconfidencial.com/economia/tribuna/2020-05-26/centros-comerciales-lar-espana-miguel-pereda_2610287/
https://www.elconfidencial.com/tags/temas/mercado-inmobiliario-5324/
https://www.elconfidencial.com/tags/economia/centros-comerciales-11193/
https://www.elconfidencial.com/empresas/2020-03-22/apocalipsis-retail-todo-ano-perdido-menos-super_2510912/
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They are also the sales formula with the largest surface area for customers from all over the 
business. Better adapted and safer surfaces that offer large common spaces and transit areas 
that will reduce and avoid the crowds of other urban commercial areas.

The 'online' and physical sales spaces are not only compatible, but they have become 
indispensable

The arrival of capital has allowed a relevant modernization, integration and improvement from
our assets, such as the one carried out in recent years and which has represented an important 
qualitative leap. We have modern open and experiential spaces, with spacious premises and 
with the best practices in environmental and accessibility matters, all managed with state-of-the-
art technology and with the most qualified personnel.

It has long been evidence that 'online' and physical sales spaces are not only compatible, but have 
also become indispensable for each other. The main 'retailers' are strong in the network, but they 
use emblematic spaces to retain their customers. Conversely, e-tailers are opening stores around 
the world and shopping centers have established themselves as the main focus of attraction and 
intersection of both worlds.

“Buy Online, Pick-Up in Store” (BOPIS) and other mixed formulas are an emerging value that will be 
leveraged on the logistics and cross-selling capabilities of each shopping center, making the purchasing 
processes more flexible and reducing the boundaries between physical and the virtual.
It's time to be omnichannel, generate differential experience and increase loyalty and brand 
loyalty.

Continuous adaptation to the customer, and the focus on their shopping experience, will also be 
key factors. It is about understanding what they like, what bothers them and what matters to them, 
continuously monitoring the evolution of these factors through permanent data collection.

Technology, sustainability and accessibility will be differentiating elements of the best centers, as 
they are elements to which the customer is increasingly more sensitive and which generate more 
'engagement' and therefore will be part of the strategy of each and every one. from
them. They will be spacessafe, pleasant, varied and fun.

This situation will dramatically accelerate the changes that were already underway in the 
sector

We sincerely believe that the shopping center and park sector is ready to adapt to this new 
scenario. Those who are close to customers; that are technically sophisticated; that are connected 
with the community, that offer sustainable and safe environments, and that also have the 
satisfaction of their customers as their backbone, will undoubtedly be part of the newwinning 
formula. It is also clear that its role will be fundamental for the normalization of social life and the 
recovery of our economy in the coming months.

A fluid dialogue with the administrations so that they have the best information about our industry 
and its operation will also be very necessary so that the measures that are taken have the desired 
effects. From the AECC, we have tried to play this role, and sent to the Government what, in the 
opinion of the sector, are the measures that should be taken into consideration to minimize the 
impact of the crisis on the economy and employment. Collaboration between landlords and tenants 
will also clearly contribute to stabilizing the situation.

We are convinced that this situation will dramatically accelerate the important changes that, in 
any case, were already underway in the sector, as well as the transformation we were 
experiencing and for which we had already prepared.

* Miguel Pereda He is a director of Lar España and CEO of Grupo Lar.
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THE REAL ESTATE
WILL BE PART
OF THE SOLUTION JUAN JOSÉ

BRUGERA
ISMAEL
GRACIOUS

Colonial Executive President CEO of Merlin Properties

The solidity and
sanitation of
companies in the sector
they have nothing to
do with the situation 
in which it is
they found in the
previous crisis. Now
they are more resistant
and the real estate
It may be a
of the main
locomotives
of the economy

AND
The office sector, and 
especially the
'prime' is displayed
more resilient

Spain will continue
being a country
very attractive
to invest

he real estate sector has the 
muscle and the strength to 
withstand this crisis. This is 
stated by the 42 executives 
who have participated in this

Portage to analyze the future and the 
challenges that this market faces after the 
pandemic.

The main difference between this crisis 
and that of 2008 is that the financial 
situation of most of the firms in the sector 
is healthy and the level of indebtedness, 
both of the companies and of the 
population, is much lower than twelve 
years ago. Furthermore, when the previous 
crisis broke out, the sector was in abubble 
prices, nothing to do with the situation 
before the pandemic, since the price per 
m2 was stressed in specific cities and was 
still below maximums, with the exception 
of some neighborhoods

of large cities, such as Madrid 
and Barcelona,   which had 
indeed exceeded the ceiling of 
the boom era.

These factors, which demonstrate an 
environment of greater sanitation of real 
estate in Spain, together with a renewed 
way of working of the companies in the 
market, in which new actors such as 
institutional funds and new vehicles such as 
Socimis have also bet transparency and 
solidity on this. market, much more 
professionalized than in 2008.

This does not mean that the real estate 
sector will emerge unscathed from this 
crisis. As happened the other time, the 
activity in the housing market, based on

on factors such as employment, skills
purchasing power and the confidence of the

population, will be hit, with
drops in the volume of

sales, which in the computation of the year 
can be placed at 40%.

Likewise, prices will be cut, with 
adjustments of between 8% and 15%, 
especially for second-hand products and 
second homes. These will be the assets that 
will suffer the most, while the new 
construction, according to the experts, will 
be more resilient, thanks to the high 
volume of pre-sales for the deliveries 
planned for this year. Also the residential 
for rent will be one of the strongest in the 
face of the impacts of the Covid. Despite the 
fact that managers expect an increase in 
supply, they believe that it will continue not 
to cover the high demand, which will 
continue to grow strongly, which will 
somehow shield prices, without this 
implying that there will not be falls in 
specific areas .

Regarding investment, Spain continues

L the forecasts indicate
GDP falls in Spain and 
France of around 9% -10% 

and a significant recovery in 
2021. Although we must be 
aware that the situation depends 
on medical progress, an aspect 
in which the latest news seems 
to be comforting. The impact on 
our domestic markets is not 
homogeneous in real estate. The 
office sector and especially the
prime, in which Colonial is, is 
more resilient than others, such 
as the retail or the hotelier.

There may also be geographic 
differences. Colonial is present in 
the Barcelona,   Madrid and Paris 
markets and we know that Paris is a 
more stable market. It is less elastic 
to the upside and more resistant to 
the downside. This market will show 
sure solvency and strength.

In the office segment we have 
experienced a quality 
specialization in recent years. It 
comes from the hand of 
digitization as a generator of 
added value services, the 
sustainability of construction 
and energy expenditure and the 
flexibility of the use of spaces. 
These are trends that the market 
had already converted into 
value-generating demand.

The pandemic may accelerate 
some trends and create new 
growth opportunities. However, 
this crisis also shows us the need 
to reflect on other trends, such 
as teleworking. These days, we 
can see that this element can be 
a necessary resource, but that 
the disappearance of a generator 
of group dynamics and corporate 
identity such as the office causes 
losses in productivity, decreased 
creativity and even mood 
problems among workers.

ANDThis will be an atypical 
exercise for all of us due to 
the situation that we have 

experienced as a result of 
Covid-19, but in Merlin's case we 
believe that it will be resolved in 
a reasonably satisfactory way 
because the company is very 
resistant, has a solid cash 
position and has highly 
diversified sources of income. 
Regarding the future of the office 
market, I consider that despite 
the implementation of 
teleworking that may occur in 
some
companies, the net recruitment 
balance could be very positive. 
While it is early to know exactly 
what the trend will be, many 
companies may have realized 
that they have overdensified 
their offices and will bet on the 
concept of minimal biological 
space, which could offset the 
balance.

On the other hand, the 
coronavirus crisis will accelerate 
the penetration of online 
commerce in Spain. This process 
will cause some shopping 
centers, especially those of the 
secondary type, to suffer, and 
some even disappear, however, 
the logistics market will be the 
great beneficiary of this e-
commerce boost.

What is clear is that Spain will 
continue to be a very attractive 
country to invest, provided that 
once the health crisis is over, we 
face the economic crisis seriously 
and with measures that are not 
bizarre and that are not 
perceived as anti-market 
measures. Although it is very 
difficult to make an estimate 
now, I think that if everything is 
done well, in principle, by the 
end of 2021 we should have 
recovered between 50% and 60% 
of what we lose now and the rest 
could be recovered in 2022.

Alba Brualla MADRID

It will be on the radar of large 
funds, as a priority destination, 
and logistics and offices will 
pull the bandwagon in the first 
months, although the latter 
will have to adapt to the 
challenge of a mixed model of 
employment in companies, 
since expects telework to gain 
weight in Spain, going from 4% 
to 10% -15%. The concept of 
flexibility, which is

It will apply in work environments, it must 
be extended to the rest of the markets, 
since both tenants and owners will have to 
row in the same direction and for this it will 
be necessary to reach meeting points, with 
new forms of contracts and income.

On the other hand, the sector highlights 
the key role of the administration. A 
decisive action to support the sector is 
necessary so that it can become one of the 
great generators of employment after the 
crisis and be able to position itself as a 
locomotive of the economy. This time, the 
real estate sector, instead of being part of 
the problem, can be part of the solution.

Offices, logistics
and residential in

rent, assets
more resilient
during the crisis
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The real estate sector
can be a reference
in job creation 
after the crisis

This time there is no
price 'bubble'
nor indebtedness
inordinate

Housing is a 
refuge value that
does not have a 
substitute product

The real estate sector
can act like
energizer
economic of the country

The arrival of capital 
has allowed
a relevant
modernization

Nor there is no doubt that 
Covid-19 has had an 
impact on society,

and that after the period of 
confinement we value our homes 
more, consequently there will be 
changes in our habits and the 
residential sector will have to be 
prepared for it. With regard to 
economic activity, in general we 
are going to experience a strong 
impact where our sector can be a 
benchmark in job creation. Albert 
Einstein already said that 
opportunities arise in crises, and 
this can serve to reshape the 
sector in processes that had 
begun such as digitization and 
industrialization. Europe had 
started a process towards the 
decarbonisation of the economy, 
and our sector has a lot to say, 
since we are one of those with 
the greatest impact on the 
carbon footprint, and this 
process will generate large 
investments and employment

It has been stated on many 
occasions that the Spanish 
economy must be based on 
innovation, digitization and 
Silicon Valley-type companies. 
But to have an economy like this, 
like Japan, the US or South 
Korea, it takes 20 years to 
introduce structural changes, 
and the need for the Spanish 
economy and the millions of 
unemployed now exists. In that 
sense, it pains me to see how in 
interpellations in the Assembly 
of the Community of Madrid, the 
regional president is accused of 
favoring the return to the “brick”. 
Honestly, it seems to me that I 
am not in touch with the reality 
of this sector, nor of the 
economy. Our country has a 
major challenge ahead and a 
sector that represents 10% of 
GDP and 1.3 million workers 
cannot be neglected.

ANDhe real estate will be one 
of the most resilient 
sectors in this crisis. 

Contrary to the 2008 crisis, this 
time there is no price bubble or 
excessive debt. On the contrary, 
the sector is facing a paradigm 
shift that is going to affect living, 
working, commercial and 
entertainment spaces. Their 
adaptation to what is now called 
the “new normal” will set the 
pace of recovery from activity.

The adoption of this new 
paradigm and the execution of 
this adaptation will be very fast, 
due to the need to recover that 
“new normal”. Real estate, real 
estate will be a safe haven in this 
crisis. Compared to other more 
volatile and less profitable 
investment alternatives, liquidity 
and interest in real estate will 
recover as this volatility 
decreases and operations begin 
to close.

Teleworking could be a good 
example of the many challenges 
we are going to face. Not 
everyone enjoys as productive a 
work environment as they might 
find in the office. This offers us a 
space for social interaction that is 
key to achieving maximum 
efficiency and creativity, which 
supports the culture, lifestyle and 
work that helps us attract and 
retain talent.

In addition, in general the 
challenges of the sector will go 
through the adaptation of physical 
spaces and business dynamics to 
new rules and customs: social 
distancing, teleworking, responsible 
sustainability, social, demographic 
and economic crisis. Volatility and 
uncertainty will be the 
thermometers that will measure the 
appetite for the sector.

H Acer forecasts in an 
unprecedented situation such as
the current one is 

complicated for any economic 
sector. The first thing must be to 
overcome the health crisis and 
from there evaluate and make 
decisions. In any case, we are 
talking about ashock exogenous 
for the real estate sector that has 
solid balance sheets, practically 
no indebtedness, no stockand 
with a great coverage of the 
sales targets for this year and the 
next.

Housing is a refuge value and 
currently a necessity for society, 
which does not have a substitute 
product. We will recover from 
this, as we have always done, we 
will continue to grow, evolve and 
with that, manufacturing 
housing, either owned or rented.

In relation to the challenges, it 
seems that the pandemic is 
bringing with it a change in 
trend in terms of the priorities 
that future clients will demand in 
a home - large and multipurpose 
spaces, terraces and gardens, 
adaptation of teleworking, light 
and respect with the 
environment-.

It will also change, because we 
are already seeing it, the way of 
serving customers. Platforms like
Live Virtual Tours from Aedas 
Homes, which allow you to visit 
houses live connecting from your 
mobile with your commercial 
advisor, who you can see walking 
through the rooms and common 
areas while answering your 
questions, are tools that have 
come to stay. Live generates 
trust, by direct and personalized 
treatment; speeds up decision-
making, as it allows you to get to 
know the home like never before; 
and maintains social distance, 
something that for many people 
will be vital from now on.

L he health crisis will draw a 
new scenario of trends 
and housing preferences, 

as well as the need for economic 
reactivation, where the real 
estate sector will play a decisive 
role.

Regarding trends that may 
occur in residential demand, it is 
likely that this pandemic will 
bring with it new habits. There 
will be an increase in searches 
for houses with a terrace and 
garden compared to traditional 
apartments. In addition, 
teleworking will create new 
space needs at home and larger 
homes will be sought; as well as 
national tourism will increase 
and with it the possibilities of 
buying a house and / or renting 
it.

On the other hand, if in the 
previous crisis many employees of 
the construction sector ended up 
working for the tourism and 
hospitality sectors, today the 
opposite may happen, since without 
any doubt, the real estate sector can 
take on this challenge and act as an 
economic booster of the country in 
the medium term.

It will be necessary to see how 
the situation evolves, since it is 
still too early to have a clear 
visibility on the development and 
extension of the pandemic. 
However, there is a clear idea, 
and it is the big difference 
between this crisis and the one 
that occurred in 2008. On this 
occasion, the real estate sector 
will not only not be one of the 
most affected, but it may be a 
sector that acts as a locomotive 
for economic recovery and, in an 
agile framework of joint work 
between the private sector and 
the Public Administration, can 
not only recover the jobs lost 
during the State of Alarm but 
also be able to generate new 
jobs throughout the year.

ANDl real estate sector as a 
whole, and specifically the 
retail, is in a position to 

actively collaborate in the 
reactivation of the country.

In fact, the Spanish real estate 
sector has been contributing to 
this for almost ten years and 
adding tangible value to Spanish 
economic development.

There are highly recognized 
specialists in the different 
segments. The companies in the 
sector have undertaken emblematic 
projects, recognized for their 
efficiency, profitability and 
innovation, which have interested 
investors from all over the world.

If we talk about Shopping 
Centers, they already had a 
relevant role in commerce, 
leisure and family entertainment. 
From now on they will also have 
it in the safety of the transit of 
people, in the capacity for 
innovation and in the necessary 
loyalty process between the main 
brands and their customers. 
They will continue to be part of 
the Spanish way of life.

Better adapted and safer 
surfaces that offer large 
common spaces and transit 
areas that will reduce and avoid 
the crowds of other urban 
commercial areas.

These years, the arrival of 
capital to the sector has allowed 
a relevant modernization, 
integration and improvement of 
our assets, such as the one 
carried out in recent years and 
which has meant a significant 
qualitative leap.

We have modern open and 
experiential spaces, with 
spacious premises and with the 
best practices in environmental 
and accessibility matters, all 
managed with state-of-the-art 
technology and with the most 
qualified personnel.
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Spain plays
a relevant role
for most mutual 
funds

The residential in
rental and logistics 
will be the segments
less affected

The real estate
you should get your
vigor after summer, in 
the fourth quarter

Today the sector 
has no problems
structural
background

Take advantage of the crisis
to bet on
quality tourism 
rather than volume

R we ran boyan years-
in the real estate sector in 
Spain, which materialized 

in investment volumes averaging 
more than 10,000 million, 
records in the office sector with 
positive net absorption, logistics 
stretching and a notable growth 
in distribution for e- @ , which 
nurtures the needsBig box and 
last Mille. All of this built the 
sector on solid fundamentals, 
with a very appropriate mix of 
traditional and alternative 
financing. Among the pending 
challenges, the unresolved 
equation of latent demand in the 
residential market, stored 
especially for residential rental (
build to rent ). The health crisis 
has abruptly interrupted the 
tailwind. Returning to activity will 
require time, correctly 
interpreting the changes that will 
cause the consequences of the 
pandemic, responding to the 
housing needs and other 
demands of the occupational 
market, and making a firm 
commitment to public-private 
collaboration. The Spanish 
market plays a relevant role for 
the majority of European and 
American investment funds and 
their motivations for this should 
remain intact in the context of a 
global crisis. However, attention 
should be paid to the asymmetric 
recovery between cities with 
positive and negative 
demographic / economic 
dynamics.

The objectives that the sector 
had before this crisis are more 
important than ever: 
sustainability, industrialization 
and professionalization in all its 
phases. The second half of 2020 
does not look easy, but we are 
confident in positive and 
accelerated dynamics from the 
early stages of 2021.

L he current crisis generated 
by Covid-19 has not been 
caused by an imbalance in 

the economy - as happened in 
the previous crisis that began in 
2008 - but by an exogenous 
cause caused by a global 
pandemic. In previous 
experiences of other crises that 
have occurred due to causes 
external to the evolution of the 
economy, both the correction 
phase and the recovery phase 
have been more pronounced and 
faster.

Therefore, we foresee that 
the real estate sector will have a 
very similar behavior, causing 
many companies to jointly plan 
the years 2020 and 2021. In this 
sense, it is also important to 
highlight that the sector faces 
this stage with a high degree of 
institutionalization and 
professionalization of their 
companies.

Regarding the different 
segments of the real estate 
market and the challenges that 
they will face in the coming 
months, it should be noted that 
residential (especially rental) and 
logistics will be predictably the 
least affected and those that will 
regain their good position more 
fast. On the other hand, the 
offices will face the challenge of 
their transformation and 
adaptation to the changes in 
dynamics that may occur 
structurally as a consequence of 
the period marked by the 
Covid-19 crisis.

Finally, the hotel segment is 
clearly the most impacted and 
the one that will require a longer 
recovery period, due to the 
greater impact received by the 
tourism sector during this crisis 
and due to the greater 
uncertainty surrounding its 
recovery prospects.

ANDThis crisis is leaving an 
impact on businesses and 
the habits of people and 

companies. It is too early to 
evaluate it, but now the essential 
thing is to minimize it and 
achieve a successful de-
escalation that makes it easier to 
return to normalcy as soon as 
possible. With that confidence, 
real estate should regain its vigor 
after the summer, in the fourth 
quarter. At Sareb, we have 
adjusted to transitory levels of 
lower activity, but we have not 
stopped promoting key elements 
of our business (adequacy of 
assets, preparation for sale, 
development of developments 
and land ...). We are in a better 
position to capture the 
normalization of demand. Real 
estate must play a relevant role 
in the immediate economic 
revitalization, while promoting 
changes in the technological and 
industrial fabric that require a 
longer term. Being prudent in 
the market valuation and 
although the impact will not be 
negligible, the residential will 
suffer less, since solvent 
individuals are still there. The soil 
or the tertiary will have a slower 
recovery, but, without a doubt, 
this will come with the renewal of 
confidence. It is likely that there 
are segments, such as logistics, 
that will see their strength 
strengthened. The sector has 
solid investors and there is 
liquidity, so projects must 
continue and look to new needs. 
At Sareb, born as part of a 
solution, we know that strengths 
must be supported, from the 
private and public, with 
collaboration. We are an example 
of how to restore confidence and 
a responsible real estate sector 
that acts as a lever for economic 
dynamism and the recovery of 
employment. Let's keep going.

ANDl economic stoppage and 
movement of people
generated by the 

pandemic have meant a 
parenthesis in a demand for 
housing that was in the 
consolidation phase.

The evolution of the real estate 
sector in the short and medium 
term will be closely related to the 
recovery of general activity. In 
this way, the degree of impact on 
employment and the recovery of 
customer confidence will mark 
the return to normality. As points 
in favor of the recovery, it should 
be noted that we are in a 
financially favorable environment 
and in a sector that currently 
lacks fundamental structural 
problems.

In the residential sector, the 
greatest challenge we will face 
will be the reactivation of 
demand, and in that sense, the 
different policies that are being 
considered to encourage it, such 
as purchase assistance programs 
or tax incentives and streamline 
supply With the simplification of 
urban procedures, they will 
contribute to a faster recovery.

Similarly, the adoption of new 
digital tools and innovation will 
be key to minimize the transition 
process towards the so-called 
“new normal” and to cushion the 
effects of these restrictions.

In this sense, Metrovacesa is at 
the forefront of companies in the 
sector and a good example of 
this is the development of tools 
such as MVC Digital, which 
allows us to offer our clients the 
purchase of a home in a fully 
telematic way, from the first visit 
until the reservation is signed.

ANDn circumstances as 
exceptional as the
what are we living

great uncertainties are 
generated and we need to 
predict and what will happen in 
the future with our lives, 
investments and businesses. 
Regarding the activity of 
MilleniumHotels Real Estate, 
based on the acquisition of 
buildings for hotel uses, 
although it is affected by the 
situation, it is much less so than 
others in the sector, due to the 
repositioning strategyvalue 
added of the properties acquired 
since a large part of the portfolio 
is under development.

To try to predict how this 
pandemic will affect our 
conception of business in the 
future, it is necessary to assess 
whether this change in habits 
motivated by physical insecurity 
and the imposed restrictions is 
temporary, or if we think that 
due to being a few months 
outside of our comfort zone We 
will not return to our offices to 
work, we will not buy again in 
stores and shopping centers or 
we will not enjoy the trips and 
experiences that hotels offer us 
again. My personal conclusion is 
that we will go back to living as 
before, that the hotel sector in 
Spain is the basis of our 
economy and that despite the 
past crises in the last 40 years it 
will continue to be a world 
leader. Without a doubt, we must 
learn from what happened and 
put the means so that it does not 
repeat itself, taking advantage to 
bet on quality tourism rather 
than volume and obtaining 
strengths from this unfortunate 
circumstance that we have had 
to live. The recovery of the 
sector, I believe and hope that it 
will take place sooner rather 
than later.
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Between April and 
June 2021, sales 
will be at levels
close to 2019
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Keep them
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CWe believe that 
practically throughout
By 2020, the volume of 

buying and selling activity will 
suffer, given that both health 
and economic uncertainty will 
not completely dissipate during 
the next 6 months. However, we 
are confident that in the second 
quarter of 2021 sales will recover 
volumes close to 2019, once 
fears of the economic impact 
caused by Covid-19 are 
overcome, relying on a rebound 
effect as has historically 
occurred in other pandemics, 
the The closest example is the 
happy 20s, after the Spanish flu 
of 1918.

The main challenge facing the 
sector is understanding the new 
customer needs. From the 
residential point of view, it is 
presumed that the Covid-19 
experience will result in the 
demand for larger homes and an 
increase in the demand for 
single-family or semi-detached 
houses. This crisis has left latent 
that teleworking is a reality and 
the trend may be due to a 
growing demand for housing in 
less central areas and even on 
the outskirts of cities. It is 
possible that the sector faces a 
paradigm shift, in which the 
Anglo-Saxon maxim "location, 
location, location" that has 
historically governed is replaced 
by other priorities.

On the other hand, in the 
retail Open spaces will prevail, 
where you can walk without the 
suffocating sensation of 
sidewalks and traffic or crowded 
shopping centers. We could 
speak of small and medium-
sized commercial areas 
concentrated in open and 
walkable areas; in this, Caleido is 
a prime example.

ANDn Vía Célere we believe 
that the real estate 
market, and more 

specifically the residential sector, 
will return to the levels prior to 
the coronavirus crisis after a few 
months of recovery.

This process will not be 
homogeneous in all geographical 
areas, and we believe that in areas 
where there is still a strong 
imbalance between supply and 
demand, the return to normality will 
be faster.

At the macroeconomic level, 
the measures adopted in the 
social and economic field, which 
go along the line of reducing 
uncertainty for our clients, will 
serve to accelerate recovery 
times.

In any case, the effects caused 
by the pandemic will not affect 
the homes under construction 
and whose delivery will take 
place between this year 2020 
and 2021, since they are mostly 
sold and with a very firm 
commitment on the part of 
customers.

Regarding the next 
challenges that we have to face, 
without a doubt the most 
important is to rebuild a 
framework of trust in the future 
for our clients, something that 
not only affects the real estate 
sector, but the entire economy.

In periods of uncertainty such 
as the one we are living in now, 
demand and consumption tend 
to contract in the face of the 
unknown, and for that reason, 
we have to establish measures 
and initiatives that clear up the 
doubts of society and encourage 
them to recover the positive 
dynamics that they existed 
before this whole situation.

For this, we continue to believe 
that collaboration with other agents 
such as the public sector and the 
financial sector, public and private, 
will be absolutely key.

ANDhe market consensus is 
that the crisis will have a 
very relevant impact

in the economy and employment 
in the short term, with a 
decrease in the level of income of 
all companies in the sector, both 
the promoter and the 
patrimonial, and a fall in 
investment in the purchase of 
new assets and the development 
of new projects . The 
deterioration in general 
economic conditions will need to 
be reflected as soon as possible 
in valuations and asset prices so 
that all market players can once 
again make investment decisions 
with reliable and accurate data. 
However, there are some positive 
elements that make the situation 
not similar to the previous crisis 
and that allow maintaining a 
certain degree of optimism: 
there is no excess supply in the 
sector, companies have lower 
debt levels and the capital 
structure of the companies is 
more solid. Secondly, There are 
types of assets that have been 
greatly affected, such as the 
hotel sector, but there are 
others, such as residential rental, 
which will continue its positive 
trend in recent years with a 
marked preference of the 
population for renting over 
buying a home. . I believe that, if 
there are no surprises from the 
legal point of view that add 
uncertainty to investors, we 
would expect that the situation 
will normalize and that we will be 
able to recover our pulse in the 
fourth quarter of the year.

Spain continues to be an 
important destination for national 
and foreign investors within the 
European framework. Maintaining 
the advantages that make our 
country attractive is essential so that 
we can return to normalcy as soon 
as possible.

CWe believe that humanity 
will reinforce its 
conservative behaviors

tors increasing savings. In the long term, Western economies will favor 

the creation of inflation to dilute the huge volumes of public debt 

derived from this crisis. This, together with the fact that central banks 

will keep interest rates low, will provoke the search for long-term 

profitability of these savings. With negative returns on sovereign bonds, 

net of inflation, real estate assets will represent one of the preferred 

investment alternatives for the funds. Therefore, we believe that the 

future of the real estate sector will be very positive. In the investment 

activity in income assets, we believe that in 2021 the dynamism of 

investors and transactions will have recovered. In prices, we will 

probably have to wait several more years. In the residential, We estimate 

that the main impact will be the drastic drop in activity, with a notable 

reduction in the number of units started and it will take three or four 

years to recover the level of 100,000 units. Another challenge will be to 

find again the price levels of commercial assets where demand and 

supply intersect, when the risks of unemployment, income and financing 

can be assessed. Another challenge is restoring confidence in the future 

of new home buyers and maintaining bank support for the residential 

sector. Finally, the main challenge will be to positively manage the 

possibility or reality of a rescue of Spain from the European Union, and 

its impact on with a notable reduction in the number of units started and 

it will take three or four years to recover the level of 100,000 units. 

Another challenge will be to find again the price levels of commercial 

assets where demand and supply intersect, when the risks of 

unemployment, income and financing can be assessed. Another 

challenge is restoring confidence in the future of new home buyers and 

maintaining bank support for the residential sector. Finally, the main 

challenge will be to positively manage the possibility or reality of a 

rescue of Spain from the European Union, and its impact on with a 

notable reduction in the number of units started and it will take three or 

four years to recover the level of 100,000 units. Another challenge will be 

to find again the price levels of commercial assets where demand and 

supply intersect, when the risks of unemployment, income and financing 

can be assessed. Another challenge is restoring confidence in the future 

of new home buyers and maintaining bank support for the residential 

sector. Finally, the main challenge will be to positively manage the 

possibility or reality of a rescue of Spain from the European Union, and 

its impact on income and financing. Another challenge is restoring 

confidence in the future of new home buyers and maintaining bank 

support for the residential sector. Finally, the main challenge will be to 

positively manage the possibility or reality of a rescue of Spain from the 

European Union, and its impact on income and financing. Another 

challenge is restoring confidence in the future of new home buyers and 

maintaining bank support for the residential sector. Finally, the main 

challenge will be to positively manage the possibility or reality of a 

rescue of Spain from the European Union, and its impact onratings and 

in the investment position of institutional funds.

ANDhe future of the sector will 
follow the natural 
development that it had 

already had for a long time, this will 
be a pothole whose recovery period 
will depend on the evolution of 
certain health milestones, 
specifically, improvement of 
treatment, reducing or even 
eliminating lethality, scope of 
outbreaks avoiding steps back, and 
the widespread existence of 
vaccines. This situation will affect 
heterogeneously, by geographical 
area and by sector. The Canary 
Islands serve as an example, where 
tourism, surely the most affected 
sector, accounts for 35% of its GDP 
and 40% of its employment, while in 
Madrid, tourism represents 6.5% of 
GDP and employment. A complex 
matrix of unequal affectation will be 
generated. The evolution of prices 
will depend on the need for liquidity, 
while transactions will drop 
significantly in the next 6 to 12 
months.

The sector must avoid 
contractual resolutions in 
ongoing purchases, for this the 
administrations must support 
companies with liquidity and 
people with effective ERTE. One 
of the challenges for the sector 
will be for financial entities to 
subrogate or grant financing to 
current buyers when the time 
has come to hand over the keys. 
Likewise, that they grant the 
promoter loans according to the 
existing criteria until February 
2020. On the other hand, the 
licensing procedures should be 
streamlined, which involve 
deadlines and extra costs.

tremendous. Actions in this regard 
have been initiated in Madrid and if 
they are implemented they will 
provide significant support. The job-
intensive real estate sector can be 
an opportunity to boost the 
economy.D
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We need a
good management for
stop as soon as possible
uncertainty

We will see adjustments of

prices of 5% in the 
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ANDThis crisis is being 
disruptive in all sectors of 
activity. Unlike the 

previous one, now the real estate 
sector is well financed and it is 
not the problem but an 
important part of the solution to 
reactivate the Spanish economy 
and employment, and it will 
emerge stronger from this 
challenge.

The return to normality will 
vary depending on the type of 
asset, since the impact is being 
very uneven in each segment of 
the real estate sector, with sharp 
drops in categories such as 
hotels, retail and leisure, and 
without impact or even with 
increases in other markets, such 
as residential rental.

Although in the medium term 
they will all be strengthened and 
improved, it will depend on the 
speed at which we are able to 
reduce uncertainty. Depending on 
the management, it can range from 
18 months to four years.

It is vital that this stoppage by 
decree does not become a structural 
stoppage. It is necessary to 
“pulverize the uncertainty” by 
advancing in parallel to reduce the 
sanitary uncertainty
- with advances in the control of 
the pandemic, treatment and 
immunization- and the economic 
one, with the selective 
reactivation of activities based on 
their economic contribution, 
employment and health risk, with 
programs that allow productive 
units and family economies to 
leave the induced coma to which 
we have subjected them.

Every day that passes without 
good planning to act with 
determination and security, we 
leave behind thousands of 
families and companies, 
generating structural damage 
that can multiply by up to four 
the time we will need to recover.

TOEven today we still do 
not know what the real 
scope of Covid-19 will be 

in the economy, because its final 
impact will depend a lot on 
possible outbreaks and when a 
vaccine is available.

From Knight Frank we expect 
to see a great activity in the 
market in the last quarter of the 
year and price adjustments of 
5% in assets core and between 
10% and 15% in the add value.

Before that, the summer will 
likely be much busier than 
normal, with exponential growth 
in Last Mile. Precisely, the 
logistics we believe will be one of 
the first sectors to reactivate, 
along with the residential for 
rent.

In the case of the residential 
market there is a high latent 
demand and investors will be active 
when normality returns, since 
historically they have considered the 
residential market as a safe haven 
value, even more so in the segment 
prime. On the other hand, the 
coronavirus has had an accelerating 
effect on some trends that were 
beginning to be seen, or that would 
have arrived sooner or later.

The challenge will be to adapt 
quickly. For example, we will see 
a hybrid work system between 
telecommuting, headquarters 
and flexible office spaces, just as 
we anticipate a greater technical 
demand on the quality of 
buildings.

Meanwhile, in retail -in addition to 
guaranteeing maximum health 
security - it will be necessary to 
differentiate oneself to compete 
with the eCommerce, which has 
gained a lot of ground in recent 
months, something that, on the 
other hand, will boost the logistics 
sector and make the Last Mile 
consolidate as a key element in the 
coming months.

L he current situation 
caused by Covid-19 makes 
predictions difficult, but we 

are convinced that the real estate 
sector will be key to economic 
recovery, which

It will contribute to generating social 
wealth and a lot of employment in 
the coming months.

To achieve this, public-private 
collaboration is essential with 
measures such as the 
postponement or reduction of 
VAT within a limited period, the 
granting of guarantees for the 
initial payment for access to a 
first home, similar to the 
program Help to Buy, and the 
streamlining of procedures both 
for obtaining licenses and for 
releasing finalist land.

Recovery is not going to be 
easy at all and that is why we are 
already taking the first steps: our 
works in progress, our open 
sales points, our operational 
offices, and all this with all the 
recommended sanitary 
measures. The real estate sector, 
unlike in the past, will be an 
essential pillar for economic 
recovery, especially in its early 
days.

Looking to the future, 
innovation and technology, as 
they have been doing, will play a 
fundamental role in the entire 
value chain of developers, from 
the search for land, design, 
marketing, construction, delivery 
and after-sales. .

Likewise, the change in 
housing preferences will occupy 
a very important place both in 
the planning of the promoters 
and in the new demands of the 
clients, who will prioritize health 
and well-being at home more 
than ever, betting on the 
flexibility, light and outdoor 
spaces.

L The first reflection is to 
verify that the challenges 
of the real estate sector 

will not be very different from 
those of most other economic 
sectors.

We are facing a global 
phenomenon that affects the 
way we work, consume and buy, 
the way we educate ourselves, 
etc.

The effects of Covid-19 will be 
very relevant during 2020 and 
will focus on the challenges of 
liquidity and solvency, that is, on 
the health of the economy, 
although a notable recovery path 
is expected in the last quarter of 
the year.

Recovery to the point we were 
in 2019 is more than likely to 
take at least two years in the 
baseline scenario, but there are 
many dynamic elements that can 
alter this scenario, the key factor 
being the timing of the effective 
introduction of a vaccine with 
universal access.

Like any crisis, it will be 
accompanied by many 
opportunities. Some of the 
highlights will be the increase in 
productivity per employee in 
knowledge-intensive areas, as 
well as the development of 
workspaces at home, as an 
effective complement to work in 
the office.

We will also see an increase in 
monetization solutions on real 
estate assets via debt and equity 
and the acceleration of digital 
transformation in key areas such 
as Location Analytics or the 
growth of the real physical 
footprint of spaces for the 
management and storage of Big 
data

Ultimately, everything will 
seem different after Covid-19, 
but only in the sense of having 
confirmed a radical acceleration 
of what was already a clear trend 
before its existence.

ANDwe are living one
crisis with many 
uncertainties, so it is 

difficult to foresee its evolution 
and the impact it will have on the 
real estate sector. The significant 
loss of permanent employment 
is already holding back activity. 
Investment has also been 
significantly reduced, 
aggravated by more restrictive 
mortgage financing policies, 
although we believe that 
housing is still perceived as a 
safe haven.

It should be noted, however, that 
the current situation is not 
comparable to that experienced by 
the sector in the previous crisis: the 
real estate market is provided with 
stronger fundamentals and more 
professional management, a muscle 
that will allow it to continue to 
advance despite the fact that there 
is short-term price adjustments or 
contraction of demand. The strength 
of the sector, together with the 
positive effect that we expect the 
government measures to have and 
an increase in the funds available 
immediately from the EU, will 
contribute to the recovery.

Real estate activity, fundamental 
for the Spanish economy, will be a 
key element in the coming months 
due to its capacity to generate 
employment, greater than that 
which can be produced in other 
sectors. To achieve these objectives, 
an urgent aid plan is necessary for 
tenants with problems in paying 
their rents due to loss of income, a 
guarantee plan for the purchase of 
housing in the part not financed by 
the bank and a stable regulatory 
environment, which generate legal 
certainty and encourage investment, 
which will make it easier for all of us 
to contribute to economic recovery.
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It will be fundamental
the role of
administrations
public and banking

The challenge of 
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Spain is your
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the demand and
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to the house

Nwe can talk
of the residential sector, 
and we think that 

nothing fundamental will change 
in this regard: housing is a basic 
good, we will always need a place 
to live. The concept of the ideal 
home may change somewhat. 
What the Covid crisis has 
confirmed is the acceleration of 
the technological world in all its 
aspects.

The residential development 
sector has returned to a certain 
normality in construction and 
the works continue apace 
following the necessary 
protection measures.

From the marketing point of 
view, although the state of alarm 
has slowed down the number of 
sales, we have had a high 
percentage of conversion from 
reservations to sales contracts, 
between 85% and 90%, and this 
is a positive indicator that speaks 
of the health of the sector and 
the confidence of the buyers.

The Covid crisis will further 
boost the Build to Rent (build for 
rent),both from the point of view 
of the investor and the user or 
future tenant.

The residential development 
sector can act as an engine that 
reactivates the economy, 
construction generates a lot of 
employment, but for this the role 
of public administrations and 
banks will be essential. Thus, it 
will be key for administrations to 
streamline the procedures for 
licenses that allow construction 
to begin and therefore promote 
job creation.

On the other hand, banking 
also plays an essential role so 
that activity does not decline and 
continues to finance residential 
projects, allowing the sector to 
meet real demand.

ANDThe sector is going to have 
to adapt to a context of 
economic crisis and 

therefore its products will have 
to adjust in price and new 
production models. Activity will 
return to normal when society 
recovers from the economic 
recession. In residential rental, 
on the one hand, there will be an 
offer of housing that comes from 
tourist rental and student 
residences, both models in 
decline due to the effects of the 
coronavirus and also due to the 
conversion of premises into 
housing. On the other hand, 
supply will be lost from 
companies and Socimis focused 
on renting, which will reduce 
their assets in the face of the 
crisis and uncertainty in the 
markets, and also due to the 
probable actions of the 
Government focused on lowering 
the price of rents through the 
limitation of rents. , which will 
affect the profitability 
expectations of these large 
property holders. The
Demand will continue to be high 
in relation to a supply that does 
not cover all the needs for access 
to housing, although prices will 
moderate. At the same time 
there will be changes in terms of 
the type of housing, looking for 
exterior properties. There is a 
tendency to change the area, 
where many tenants are going to 
prioritize housing in the 
periphery and not so much 
proximity to work, moving away 
from large urban centers. In 
renting, clearly the challenge is 
that of professionalization. If it is 
put in the hands of professionals, 
we will all win, private owners 
will have the security of 
collecting the rent every month. 
Tenants will know that there is a 
professional offer and that it is 
not the result of speculation.

NOr it would be prudent to anticipate to what extent this 

health crisis will have a specific impact on the real 

estate sector, as the scenario changes almost every 

hour. However, it is known that it will be temporary. It is a controlled 

situation over time, but which will imply, in the medium term, a slight 

drop in prices, in general and throughout the national territory, with the 

exception of new construction, for which maintenance is anticipated. of 

current marketing prices. The owners will have a more balanced 

relationship with the buyers, something that is not only positive, but also 

necessary. It is also likely that, in this economic situation, some owners 

have an urgent need to sell to face a possible shortage of liquidity, 

applying more aggressive discounts in price. With the increasing 

professionalization of the sector, many companies are today better 

prepared to face this crisis, but there is an obvious challenge, as in all 

sectors: cash management. The duration of the state of alarm, and the 

time required for the situation to begin to normalize, means that many 

real estate companies will find it difficult to continue their activity. It is 

too early to be safe in these uncertain times. However, it is true that this 

is the time to show an unmistakable sense of national commitment, 

social responsibility and assume a common effort to face an 

unprecedented situation, from which we will undoubtedly emerge, 

reinforced and with a new perspective of society, because the pandemic 

will force us to change many paradigms. many companies are better 

prepared today to face this crisis, but there is an obvious challenge, as in 

all sectors: cash management. The duration of the state of alarm, and 

the time required for the situation to begin to normalize, means that 

many real estate companies will find it difficult to continue their activity. 

It is too early to be safe in these uncertain times. However, it is true that 

this is the time to show an unmistakable sense of national commitment, 

social responsibility and assume a common effort to face an 

unprecedented situation, from which we will undoubtedly emerge, 

reinforced and with a new perspective of society, because the pandemic 

will force us to change many paradigms. many companies are better 

prepared today to face this crisis, but there is an obvious challenge, as in 

all sectors: cash management. The duration of the state of alarm, and 

the time required for the situation to begin to normalize, means that 

many real estate companies will find it difficult to continue their activity. 

It is too early to be safe in these uncertain times. However, it is true that 

this is the time to show an unmistakable sense of national commitment, 

social responsibility and assume a common effort to face an 

unprecedented situation, from which we will undoubtedly emerge, 

reinforced and with a new perspective of society, because the pandemic 

will force us to change many paradigms. treasury management. The 

duration of the state of alarm, and the time required for the situation to 

begin to normalize, means that many real estate companies will find it 

difficult to continue their activity. It is too early to be safe in these 

uncertain times. However, it is true that this is the time to show an 

unmistakable sense of national commitment, social responsibility and 

assume a common effort to face an unprecedented situation, from which 

we will undoubtedly emerge, reinforced and with a new perspective of 

society, because the pandemic will force us to change many paradigms. 

treasury management. The duration of the state of alarm, and the time 

required for the situation to begin to normalize, means that many real 

estate companies will find it difficult to continue their activity. It is too 

early to be safe in these uncertain times. However, it is true that this is the time to show an unmistakable sense of national commitment, social responsibility and assume a common effort to face an unprecedented situation, from which we will undoubtedly emerge, reinforced and with a new perspective of society, because the pandemic will force us to change many paradigms. It is too early to be safe in these uncertain times. However, it is true that this is the time to show an unmistakable sense of national commitment, social responsibility and assume a common effort to face an unprecedented situation, from which we will undoubtedly emerge, reinforced and with a new perspective of society, because the pandemic will force us to change many paradigms. It is too early to be safe in these uncertain times. However, it is true that this is the time to show an unmistakable sense of national commitment, social responsibility and assume a common effort to face an unprecedented situation, from which we will undoubtedly emerge, reinforced and with a new perspective of society, because the pandemic will force us to change many paradigms.

L he situation has accelerated 
certain trends that we were 
already observing in the 

market in the different real estate 
segments. It is going to be a future 
of collective intelligence.

The professionalism of the sector, 
the strength of the fundamentals 
prior to confinement and low-
leveraged real estate companies, 
added to the conviction of putting 
sustainability as the basis of 
everything we do, will consolidate 
us in the face of the challenge we 
face as a sector that generates 
economic and social value. .

After a first stage of 
uncertainty, owners, promoters 
and investors have adjusted their 
business plans according to the 
new circumstances, very focused 
on the micro management of 
their properties and human 
teams and on the very close 
relationship with their clients.

The real estate sector will 
recover reasonably well from this 
crisis, although the speed of the 
recovery will depend on the 
general behavior of the economy 
and government measures

relative to liquidity for families 
and companies, labor reform 
and other basic aspects that 
affect the main macroeconomic 
variables, on which the real 
estate market as a whole 
depends.

Some segments of the real 
estate sector will take a little 
longer to recover transactional 
activity due to the impossibility 
of agreeing prices due to the lack 
of comparables, this will be the 
case of hotels and large 
commercial areas, mainly. 
Logistics, residential for rent,
Build to Rent and some 
commercial niches -such as 
supermarkets- we think that they 
will come out before, even 
reinforced, from the crisis.

L he stabilization phase in 
which the real estate sector 
seemed to be plunging has

been 'destabilized' by an 
exogenous factor, which has hit 
hard, and we have a crisis of 
'demand' in sight, with 
consequences difficult to 
predict. Forecasts on indicators 
that influence the evolution of 
house prices, such as GDP or the 
unemployment rate, place us in 
disturbing scenarios, but real 
estate is today a strong sector, 
with solid fundamentals, lower 
leverage, with less indebted 
households , and a more solvent 
financial system, which can act 
as one of the locomotives that 
help in the recovery of our 
economy.

For this, it is essential to solve 
pending challenges focused on 
boosting demand and facilitating 
access to housing, whether to 
buy or rent. Public-private 
collaboration to generate supply, 
assistance in financing and 
taxation must be protagonists in 
this scenario.

The question is to know when 
the real estate sector will recover 
the normality that it lived before 
the health crisis. An almost 
impossible answer to answer 
now, since it will depend on the 
existence of a vaccine and the 
recovery of confidence, but, if 
the challenges posed are solved, 
we will have part of the equation 
clear.

At Tinsa we have a huge 
challenge ahead of us, giving 
value to assets in the absence of 
an active and transparent 
market, but we are prepared, we 
have knowledge and capabilities. 
We must continue to act with the 
utmost professionalism, 
eliminating uncertainties and 
providing certainty. That is our 
great challenge.D
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Before the crisis, 10% 
of Spaniards were 
looking for housing
to buy

We face a
future with minimums
in the buy-sell 
series
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It's one of the
main challenges
in the medium term

It is essential to retain
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international

The colaboration
public-private
is main for
the recuperation

DFrom the Fotocasa real 
estate portal, we have 
seen that the demand for 

housing has been activated very 
quickly and agilely during the 
beginning of the de-escalation. 
This great interest that we are 
seeing in the demand may 
predict that the recovery in the 
real estate sector will be much 
faster than expected. In fact, 
both the sector and the banks 
face this crisis starting from a 
favorable economic situation, not 
as happened in the previous 
crisis, and this may be what 
makes the big difference. It 
remains to be seen if this 
demand will be able to make 
effective transactions based on 
the economic impact they have 
had. According to data from 
Fotocasa Research, before the 
pandemic 10% of Spaniards were 
looking for a house to buy, 
although they did not acquire 
any property. Logic tells us that if 
your economic conditions 
haven't changed, they will be the 
first to return to the market as 
soon as activity resumes. But, in 
addition, the sector is going to 
face a very interesting challenge 
in the coming months: 
responding to the new demand 
for housing that emerged after 
the lockdown. They are all those 
Spaniards who are going to want 
to change their home because 
they have realized that their 
house does not suit their needs. 
This will also be a demanding 
customer who knows very well 
what product he wants.

In addition, another important 
aspect that we expect in the 
coming months is that, due to 
possible economic problems of 
some sellers, some assets are 
put up for sale with values   
distorted downwards due to 
some urgency to sell, a factor 
that can be very favorable for the 
investment.

S in having recovered
Completely after the 
terrible financial crisis that 

shook the sector in the second 
decade of the 21st century, Spain 
is inevitably facing a new 
debacle. The size and scope of 
the new shock will tell us time 
and will depend on the reaction 
capacity of the European 
monetary authorities and the 
waistline of the current executive 
to anticipate fiscal measures. The 
consequences still unknown, it 
does seem clear that this time it 
is a supply crisis, caused not only 
by the health aspects of Covid 19, 
but also by the patent 
destruction of the business fabric 
that hibernation is causing us. In 
this context, we are facing a 
fleeting job destruction, as we 
have never seen in periods of 
peace, with the consequent loss 
of citizens' purchasing power and 
lack of debt capacity.

Residential rental will play a 
fundamental role in the future, 
even more so with the growth in 
demand that cultural changes 
have been leaving us for years.

To believe that we will recover 
something similar to normality 
before the "bug" is to make a 
profound leap of faith. The 
sector is facing a 
"comprehensive reform" and 
adapting to these changes, living 
with the operators while the 
work lasts, will be the main 
challenge in the coming months.

TOit is currently difficult
predict with certainty 
what the return to 

normality will be like and the 
speed of recovery in our sector. 
A somewhat longer crisis is to be 
expected than at the beginning, 
although containment measures 
and advances in research may 
give way to a strong investment 
recovery.

The impact of the restrictions 
in the real estate sector is direct, 
but we will have to wait for the 
evolution of the indicators to 
estimate the evolution of the 
different segments of the sector 
and market movements.

Financing is one of the main 
challenges in the medium term. 
At the moment it does not seem 
to be a problem, both due to the 
origin of the capital of some 
funds and the existing liquidity 
in the banking system. It will also 
be important to monitor the 
reactivation of investment 
appetite, paralyzed waiting to 
overcome the current scenario. 
In some segments, such asretail 
or logistics, we expect a rebound 
effect of international 
investment.

Another important challenge 
will be that of housing. In the 
months prior to the pandemic, 
we already observed a very 
heterogeneous market, with 
areas where prices were highly 
stressed compared to others 
where demand was practically 
non-existent. When the state of 
alarm ends, we will have to 
analyze how the supply is 
balanced, which has hardly been 
paralyzed during the months of 
confinement; with the demand, 
which has been able to change 
their preferences in terms of use 
of space and location, derived 
from new trends such as 
teleworking and which may 
suffer a decrease in their 
economic capacity.

ORn exogenous and unknown element to date has caused 

the current situation in the real estate market. The 

future of the sector will be conditioned by the 

macroeconomic and financial evolution directly from Spain, but also by 

the reactivation measures of the European Union. In our country, the 

reduction of unemployment will be the determining driver for the 

commercial and industrial segment due to the behavior of consumption, 

and for the residential segment, the rotation of households in families 

and as long-term savings. There is no doubt that the recovery will be 

asymmetrical, by areas and real estate uses, in line with the previous 

comment. The influence of foreign capital, both institutional and private, 

will also be decisive for our recovery. It is essential that the conditions 

are immediately in place to retain your trust. Real estate activity will 

return quickly, but there will be a first phase of consolidation of basics in 

order to start its recovery. The main challenge will be to return to the 

demand levels of February 2020. To do this, it will first be necessary to 

recover employment rates, access to financing for investors and 

individuals, a tax incentives program, and streamlining administrative 

processes. To this must be added the need to retain international 

investment and attract new ones. New investment formats such as 

profitable housing to respond to the increase in rental demand, requires 

the establishment of new tax and financing treatments so that this boost 

allows an appropriate and trustworthy framework. but there will be a 

first phase of consolidation of basics in order to start its recovery. The 

main challenge will be to return to the demand levels of February 2020. 

To do this, it will first be necessary to recover employment rates, access 

to financing for investors and individuals, a tax incentives program, and 

streamlining administrative processes. To this must be added the need 

to retain international investment and attract new ones. New investment 

formats such as profitable housing to respond to the increase in rental 

demand, requires the establishment of new tax and financing treatments 

so that this boost allows an appropriate and trustworthy framework. but 

there will be a first phase of consolidation of basics in order to start its 

recovery. The main challenge will be to return to the demand levels of 

February 2020. To do this, it will first be necessary to recover 

employment rates, access to financing for investors and individuals, a tax 

incentives program, and streamlining administrative processes. To this 

must be added the need to retain international investment and attract 

new ones. New investment formats such as profitable housing to 

respond to the increase in rental demand, requires the establishment of 

new tax and financing treatments so that this boost allows an 

appropriate and trustworthy framework. To do this, it will first be 

necessary to recover employment rates, access to financing for investors 

and individuals, a tax incentive program, and streamlining of 

administrative processes. To this must be added the need to retain 

international investment and attract new ones. New investment formats 

such as profitable housing to respond to the increase in rental demand, 

requires the establishment of new tax and financing treatments so that 

this boost allows an appropriate and trustworthy framework. To do this, 

it will first be necessary to recover employment rates, access to financing 

for investors and individuals, a tax incentive program, and streamlining 

of administrative processes. To this must be added the need to retain 

international investment and attract new ones. New investment formats 

such as profitable housing to respond to the increase in rental demand, 

requires the establishment of new tax and financing treatments so that this boost allows an appropriate and trustworthy framework.

H I spent more time 
looking for questions 
than finding answers ”, 

said a few days ago the 
paleontologist Juan Luis Arsuaga. 
When you ask us about the 
future of real estate and the 
challenges it faces in the coming 
months, it is essential to ask the 
right questions: Who can 
influence demand? Who can 
shorten the reactivation phase? 
Who has the responsibility to 
lead the sector? Is the 
management of the real estate 
sector a need shared by the 
administrations and participating 
companies?

The least common multiple of 
all these questions is public-
private collaboration: it is civil 
society as a whole that is 
responsible and it is the 
administration, companies, 
associations and professionals, 
the actors.

In this process it is essential to 
understand that this 
Collaboration is not an exchange 
of letters, not even awin-win: In 
fact, the beneficiaries are not 
seated at the table. A sensible 
public-private partnership is one 
that starts with the right 
questions, proceeds through an 
active listening process, and 
finally, beyond exchanging 
letters, generates new letters.

I have had the honor of 
participating in the working group 
that the Urban Development Area of   
the Madrid City Council has created 
on the occasion of Covid-19.

Beyond the 57 measures 
presented, all of which are of 
great importance, I personally 
believe that the most relevant 
thing has been to validate the 
ability to listen as the basis of a 
transparent, exemplary 
collaboration model, for the 
good of the citizens.D
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Once you have
absorbed the 'stock 
prices will recover
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ANDl real estate market
post pandemic should
be largely based on 

technological development. The 
necessary social distance will 
generate resistance to 
unnecessary travel, so new 
technological developments will 
soon become common: virtual 
visits, digital signing of contracts, 
video visits or virtual home 
Staging services that we have 
launched at idealista.

This type of technology will be 
in the hands of the best and 
most prepared professionals in 
the sector to help users 
throughout the operations 
process.

In this new market, there is 
nothing that makes us think 
that house prices will behave 
differently in the crisis that 
comes from how they behaved 
in the previous crisis.

We will first see a relevant 
increase in stock. In this way, to 
which there was until the month 
of March will be added the 
homes from inheritances, 
divorces and those that help 
their owners to improve their 
economic situation with the sale. 
After this increase, the 
transactions will arrive and only 
later will the price adjustments 
appear.

It is likely that the price drops 
will be generalized, both for sale 
and for rental housing, but not 
all types will fall in the same way, 
nor will price drops occur equally 
in all municipalities, not even 
among the municipalities. 
different districts of the capital.

In any case, once the stock has 
been absorbed in the medium-
long term, prices will regain the 
trend they had before the 
outbreak of the health crisis.

ANDhe future of the real estate 
sector will have major 
structural changes. This is 

an unknown quantity and at the 
same time provides the 
opportunity to analyze how to 
anticipate potential changes and 
improve the current situation. It 
is necessary to start designing 
processes that help us work in a 
more optimal way. There is great 
uncertainty about the nature of 
the recovery, but the trend 
indicates that it will be in open V, 
that is, it will behave slowly. At 
the corporate level, the new 
forms and changes are going to 
mean a great transformation. In 
addition, the demand from 
companies is going to be 
different from what we knew so 
far since it will affect the way of 
working and will directly involve 
people and companies. 
Teleworking could increase 
significantly from 4% to 10-15% 
by modifying the way of working 
as we know it. The real estate 
sector is a key engine for the 
economy and, if it has enough 
incentives, it will be a critical 
sector to contribute to the 
recovery. The market had very 
solid fundamentals before this 
situation began, with a high level 
of professionalism and maturity. 
We must respond to a demand 
that is still latent and could soon 
rejoin the market if economic 
and labor conditions allow it. 
Although it is true that the 
recovery will be slow, the real 
estate sector has a lot of weight 
in the Spanish economy. The 
activity will happen again and we 
have a very important challenge: 
to be up to all the challenges and 
opportunities that may arise.

TOWhen talking about the 
real estate sector, we think
in housing, in what is 

closed, covered and shelters us, 
but this very important sector for 
the Spanish economy affects 
many professionals and services 
in many business models. Sale, 
rental, new, used, land, 
commercial and tertiary, 
residential. To close a transaction 
it was necessary to buy / sell a 
land, register it and register it, 
build with the intervention of 
architects and technicians, 
approval and payment to the 
administration, the builder ... In 
many cases, with bank financing. 
With everything fitted to the 
millimeter, advertising and 
marketing begin so that, with 
other possible risks and 
contingencies, a natural or legal 
person acquires a property. 
Notaries, registrars, 
consultancies, rates and taxes, 
financial, reforms, interior 
design, furniture, etc.

The rulers will mark the intensity 
and duration of the uncertainties 
that affect us. Now they can 
contribute by generating the climate 
of trust that we need. Those of us 
who participate in this great 
productive and employment-
generating machinery have done 
our homework, in 
professionalization and technology. 
After overcoming four crises, at 
Gilmar we plan to continue growing 
- there will be logical adjustments - 
and offering the best services to the 
buyer and seller. Housing has 
welcomed us since the beginning of 
history, and we are not going to do 
without it now, no matter how 
important the moment may be. 
Much encouragement to everyone.

ANDWe are facing a great 
challenge that we must be 
able to transform into a 

great opportunity. The current 
situation goes far beyond real 
estate, but any activity in our life 
has a real estate component, so 
we are facing a great socio-
economic transformation where 
real estate will be the common 
thread. Before the pandemic, a 
transformation was already 
taking place. The work models 
were in a moment of change, 
where different generations 
coincided that were forcing to 
transform the environments and 
ways of working, such as the rise 
of thecoworking or greater 
flexibility and work-life balance in 
organizations. In offices, we have 
broken with the mental barriers 
of teleworking, which will allow 
us to move towards a more 
hybrid model, although the 
physical space and the 
experience of sharing in the 
offices is essential. Atretail, we 
will be more aware of the 
advantages of ecommerce and, 
therefore, its penetration will 
increase, but all the surveys 
show that society misses the 
shopping experience. In this new 
stage, what will prevail will be to 
find a balance, we will move 
forward without mental barriers 
that have been destroyed after 
the pandemic, where 
omnichannel will be reinforced. 
Real estate faces a major 
challenge. The stoppage caused 
by the pandemic has been very 
deep and therefore, we must 
digest the pothole and prepare 
for this new normal. If we are 
mentally ready, we must prepare 
technologically, adapting 
measures to work spaces and 
schedules, all accompanied by 
the legislative framework.

ANDl Covid 19 will not cause a 
revolution, but an 
acceleration. A lot of

the trends that were already 
present in theretail will be 
strengthened and in the coming 
months will become the 
backbone of commercial real 
estate: digitization, omnichannel, 
experiences ... This crisis has also 
served to show that proximity is 
a factor of success in the world 
of commerce and that the 
physical store, which many 
considered buried, it will 
continue to be essential for the 
customer. In short, commercial 
real estate

awaits a lot of future. We are 
committed to a quick recovery. 
Faced with those who predict a 
long crisis, we hope to 
experience a strong growth 
acceleration as of September. 
Markets very advanced in the 
process of returning to 
normality, such as Austria, 
Germany or France, are 
examples that abound in this 
regard. In addition, our economy 
has always stood out for the 
force of its oscillations: we fall 
faster than our neighbors, but 
we also recover with agility. For 
the intensity of this growth, the 
ambition of the aid that the 
authorities can enable for our 
sector will be decisive.

The main challenge we will 
face in the coming months will 
be, in our opinion, to reinvent a 
new framework of relationships 
between merchants and owners. 
Thehome the old-fashioned way 
is dead. Only the lessors of 
commercial spaces that are 
directly involved in the 
businesses of their operators will 
survive, boosting and stimulating 
their sales, and even 
participating in the capital of 
those key merchants.
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L the current situation of 
the real estate activity
has structures

solid companies with low-debt 
balance sheets, ongoing projects 
with high commercialization 
percentages and certain delivery 
times, with which we have 
managed to weather the worst-
case scenario, the stoppage of 
the works, therefore, on the 
business in progress we expect a 
minor incidence. Regarding new 
developments, this situation of 
uncertainty, confinement and 
economic instability has caused a 
slowdown in activity that we 
estimate will continue for the rest 
of the year and which will mainly 
affect second-hand and second-
home homes, and to a lesser 
extent, new construction. , both 
in prices and in volume of 
transactions.

The affection will not be 
homogeneous and we will have 
situations of greater activity in 
areas with less affection in the 
economy and employment, where 
the supply is also lower.

We expect a better 
performance in those markets 
where we are operating, such as 
the Basque Country, Navarra, 
Madrid or Catalonia. We are 
confident of a progressive 
recovery in 2021, we are 
observing that despite the 
difficult time we are in, the 
closure of our offices and the 
current uncertainty, the sale has 
not dried up, we continue to 
maintain very high levels of 
contacts and virtual visits and we 
are closing some sales, an aspect 
that opens a great door to hope.

The main new challenge for 
the sector will come from the 
changes to be implemented in 
the way of marketing, saleon-line
, and the commitment to 
improve the product.

ANDhe sector was in a mature 
phase of the cycle, but it 
has abruptly changed 

from a very active market to 
more moderate activity. The 
overwhelming reduction in 
economic activity is going to 
have an immediate impact on 
the residential sector, without 
yet knowing its definitive scope, 
and the factors that support 
demand are already being 
affected, mainly employment, 
wages or tourism. Real estate is 
one of the sectors with the 
greatest weight and with a direct 
impact on employment, and its 
recovery is key to boosting the 
economy. We must bet on 
measures that facilitate the 
continuity of projects that were 
already underway or about to 
start, and speed up the 
procedures for construction and 
first occupation licenses, which 
would also generate a lot of 
confidence in investors.

In parallel, the health crisis has 
forced us to rapidly change our 
consumption habits, the way we 
work and interact. Digitization is 
the common factor in this 
transformation, so evolving 
online channels and creating new 
virtual services is no longer an 
option.

At the same time, projects must 
be adjusted to the expectations 
that customers now have; that is, 
larger and multifunctional 
spaces,
terraces and gardens, and 
locations outside the city 
centers.

TOwe currently see a
very prepared sector
to deal with this 

situation. The financial 
structuring of the promoters is 
very solvent, with very low levels 
of indebtedness and also in most 
cases with debt directly 
associated with projects and with 
little corporate debt. On the 
other hand, the credit quality of 
the banks is generally quite 
good, since the pre-sale rates of 
most of the projects in progress 
are quite high and more than 
sufficient to repay the associated 
debt. This financial stability 
means that a temporary situation 
such as the one we are 
experiencing does not change 
the market in a structural way, as 
the promoters focus on 
continuing to develop our activity 
and the banks continue to 
provide the necessary liquidity 
for its execution.

Regarding the future, we see a 
short period of time in which the 
sales rates are going to be 
reduced, mainly due to a 
question of consumer confidence 
in the economy and 
employment. This period of time 
will be short, possibly until the 
last quarter of this year, and in it 
there will be no price 
adjustments in new construction 
in a first home, since the supply 
is quite contained and that will 
serve as a regulator. After this 
period, we believe that sales 
rates similar to those we had and 
a stabilization of the price will 
recover, based on a contained 
supply and a very solvent 
demand, which has grown in 
recent years based on savings 
and not on debt.

We also see the construction 
and real estate sector as one of 
the great generators of 
economic activity and 
employment.

ANDhe Covid-19 has turned us 
all upside down. The 
impact on the real estate 

sector is being complicated and, 
in addition, this segment will 
need a few more months of 
recovery when we get out of 
this. People will have to solve 
other immediate problems first 
and then go back to buying a 
home.

Anyway, we are optimistic. We 
are based on the interest that 
the request for information 
about our promotions continues 
to arouse. A sampling that we 
have carried out in the 
promotions that we sell 
throughout Spain.

Based on this interest, we 
believe that the evolution will be 
gradual throughout the summer, 
given that there are many 
pending deliveries of homes and 
also reservations, and probably 
in October-November we will 
already have a more normalized 
market. To this is added that we 
are generating dammed 
demand. Of course, this demand 
will act as a counterweight in the 
market and will help stabilize 
prices, because let's not forget 
that quite a few people will 
emerge from this pandemic with 
a more complicated economic 
situation.

In the coming months, the 
problem that we must face will 
focus on the demand that will 
have to recover from the 
damage suffered. And it is one 
of the challenges that we must 
face. For this, it is essential to 
speed up the path to financing, 
especially for the most 
disadvantaged young people 
and / or groups. Likewise, 
administrative procedures 
should be streamlined, the 
market should not stop because 
it is an important part of our 
GDP and we believe that the real 
estate sector will be the engine 
of this economic recovery.

L Activity in the real estate 
sector is still alive. In 
Altamira, of course, we 

have been 100% operational 
since the state of alarm was 
decreed, focusing on providing 
the highest quality service to our 
clients, thanks to teleworking 
and our logistics capabilities. And 
not only in remote management, 
but acting on the ground: many 
of the works were reactivated in 
mid-April, as soon as possible.

It is true that the Covid-19 
crisis has had an impact on the 
sector, but generating only an 
impasse in activity and in the 
closure of operations model 
and not a halt, as occurred in 
the previous economic crisis.

We close 2019 growing in a 
more sustainable way. Now we 
must be cautious because we 
are facing a new and 
extraordinary situation, but we 
are confident that we can 
recover the situation at the end 
of the year.

On the other hand, the 
demand for singular assets has 
not decreased in recent 
months. Professionals continue 
to operate and individuals are 
waiting for the confinement to 
end to resume their purchases 
and investments.

One of the great challenges 
that the sector will face will be to 
continue working on digital tools 
that allow the purchase of a 
homeon-line be a reality. 
Technology and innovation is 
becoming more relevant in all 
sectors and, in real estate, it will 
be increasingly so.

At Altamira, we have been 
anticipating for years with a 
firm commitment to digital 
transformation at the service of 
our clients. In this we also make 
a difference.
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TECHNOLOGY, KEY TO THE SUCCESS 
OF THE SHOPPING CENTER
Lar Spain has
inverted around
of 70 million 
euros to improve
its complexes and

equip them with the 

latest technology, which

now lets you
have some assets
more prepared
against Covid-19

L he shopping centers have been 
transformed over the years, 
becoming leisure complexes to 
adapt to new needs

both brands and customers. But the real 
change has come from the hand of 
technology, since these assets are now 
authentic data analysis centers capable of 
measuring where each customer is and 
predicting how many people will come each 
day.

This digitization is what will allow the most 
advanced shopping centers to differentiate 
themselves from the rest at a crucial moment 
for the sector, in which stricter safety and 
hygiene measures are required due to the 
health crisis. "In Lar España we were already 
using access control and capacity information 
technology since long before the pandemic," 
explains Sergio García,asset management 
director Retail Grupo Lar, which ensures that 
it is part of the regular management of its 
centers.

“Over the last few weeks what we have 
done is optimize it. We have updated data in 
real time. We know entries, exits and 
occupation. In addition, we will communicate 
this information on social networks and on 
the web pages of our shopping centers. The 
customer will be informed at all times about 
the influx to his shopping center, which will 
allow him to plan the visit and know the 
degree of occupancy that will be found, both 
in the center and in the parking lot ", 
specifies the manager.

Inside the
eating center-
cial Lagoh,
In sevilla.EE

AB MADRID.

Social distancing
According to Carlos Pestaña, managing 
director from Gentalia, a company specialized 
in consulting, management and marketing of 
shopping centers owned by Grupo Lar, this 
technology is essential to "prevent crowds 
that could put social distancing at risk." It's 
about the toolShopperTrak, which "provides 
scalable data, easily convertible into future 
trends and with high precision", specifies 
Pestaña. Thanks to its implementation in all 
Lar centers, “we were able to foresee the 
influx that we were going to have by days and 
time slots, as well as the occupation of the 
parking lot. Always with a very high degree of 
reliability ”, explains García.

However, Pestaña points out that “in the 
current context, in Spain we have no 
antecedents to refer to. For this reason, at 
Gentalia and Grupo Lar we keep an 
international observatory active to know the 
trends and patterns of behavior that our 
sector is experiencing outside our borders ”. 
In this way, and in view of what is happening 
in other countries, both executives trust that 
by the end of the year Spanish shopping 
centers will be able to recover

Gentalia, together with

SGS, has promoted
the 'covid-free' seal,

a certificate
pioneer in

Spanish retail

a reasonable cruising speed, and start 2021 
at a good pace.

For its centers to have the most cutting-
edge technology, Lar has allocated an 
investment since 2014 of around 70 million 
euros in capex to improve its assets and, 
according to García, the group's current 
estimate is to “invest around one million of 
euros per year in technology, security and 
sanitation related to this pandemic ”. 
Furthermore, Gentalia, in collaboration with 
SGS, has just launched the labelcovid-free. A 
pioneering certificate in the sectorretail in 
Spain that guarantees both workers and 
clients that the centers are applying all the 
preventive and health measures established 
by the regulations at all times.

Read the technological transformation 
initiated by many of the centers, to respond 
to the challenge of omnichannelity ”, explains 
the general director of Gentalia, who also 
believes that“ relations between landlords 
and tenants will be strengthened ”.

Likewise, the belief that tradeon-line and 
the physical store are clear enemies loses 
sense, at least in the case of shopping centers. 
"The new stage will be the palpable 
demonstration that businesseson and off they 
need each other in the long run. They are 
complementary and where they converge 
more and better is in shopping centers ”, 
points out García. Thus, the manager believes 
that “the centers are going to be consolidated 
as the end point of each transaction, be it 
digital or physical. They will be the icing on the 
cake; of course they will emerge from the 
crisis much stronger. Technology services will 
further facilitate omnichannel:deliveryfor 
shopping and restaurants, table reservations 
or leisure activities on-line, and so on".

Omnichannel
Assuming that technological and logistical 
advances are being the great catalyst for 
electronic commerce, “it is to be expected that the 
effects of the pandemic will accelerate.
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